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Parer 11

(MAss COMMUNICATION AND JOURNALISM)

1. The concept of SBCC is used in
(A) Public Relations
(B) Psychology
(C) Development Communication
(D) Advertising

2. The concept ‘Praxis’ was described as a critical
pedagogical process by
(A) Gustave Gutierrez
(B) Paulo Freire
(C) David McLelland
(D) Daniel Lerner

3. When a researcher rates an organization on a
number of selected variables and presents it visually in
the form of a pie-circle, it is called

(A) Umbrella Method
(B) Wheel Method
(C) Cob-Web Method
(D) Cob Method

4. If XX is the sum of all scores in a frequency
distribution and ‘n’ is the total number of scores, then
2X gives the

n
(A) Standard deviation
(B) Mean
(C) Median
(D) Mode

5. Which of the following is not an attribute of the
variable ‘occupation’?

(A) Farmer
(B) Educated
(C) Professor
(D) Driver

1. @1 & ™ F1 (SBCC) I7ze 23 iFe Fa :
(A) e e
(B) e
(C) (TTSHATIG I
(D) wpiTebiEeR

2. 2R (Praxis)-43 4o WwifRmg (critical
pedagogy) IR T
(A) @Be SfomE
(B) et &Fa
(C) (T FEET
(D) i g

3. T (FICAT I (A ?f%éﬂ(ﬂﬂ WWW
Ty WS FEFH ARSI WMIF (variables) IR
F(EN QR 2NB-J0EF M SR 27 (R, OIS Fa!
?{ﬂ_

(A) SICFeT (W2S
(B) 22 (AT

(C) F9-STE (AT
(D) 34 (NS

4. IM X 97 It GRS (frequency
distribution) 3 GHEF (scores) ST TF @3 ‘n’ W
CHIF A @51 27 (total number of scores) O
X

(A) J5erS fSfeE™IE (Standard deviation)
(B) fi= (Mean)

(C) I (Median)

(D) @M® (Mode)

5. o @A SFeer A Ife B azewion

a2
(A) BIfd
(B) Wi
(C) SpAF
(D) SNT-BIeT
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6. In which of this case, Supreme Court of India
struck down the draconian section 66A of the IT Act,
2000 relating to restrictions on online speech and
contentthrough any digital platform as unconstitutional
on grounds of violating the freedom of speech
guaranteed under Article 19(1)(a)?

(A) Subramanya Swami V Union of India
(B) TV Today Group V Newslaundry

(C) M.J. Akbar V Priya Ramani

(D) Shreya Singhal V Union of India

7. Which of the following is not part of media
literacy?

(A) Conceptualisation of literacy thatincludes
the ability to access and analyse media
messages.

(B) Create, reflect and take action, using the
power of information and communication

to make a difference in the world.

(C) Critically analysing media content by
considering its particular presentation, its

underlying political or social messages.

(D) Being able to read and understand content

in different languages.

8. Public relations deal with internal and external
communications. Which of the following best describes
those two types of communications?

(A) Internal communication flows from top to
bottom and external communication flows
from bottom to top.

(B) Internal communication is done by press
release and external communicationis done

through mass media.

Internal communication deals with clients
and customers and external communication
keeps company employees informed about
the company.

©

(D) Internal communication keeps company
employees informed about the company
and external communication deals with
investors, clients, customers and regulatory

bodies.
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6. NI @ AEAIOS SRced AT e @6
SERA-SRE @3 2 RCFIE 66A of the IT Act,
2000-F MRAET 19(1)(a)-7 2fowrs AFrETOR
g [eid acE Aifss w2

(A) R FIN I ST AIFIF
(B) f5fS 5w opot qeiw ee(s

(C) @Y. (. HIF]F I ot i

(D) 7! PiREe I SIS ATF

7. HF @0 TBE #FE (Media literacy ) 0%
GTO 732
A) ffea-adie azq, [ s@ e

ferIEe SiEe AR |

(B) ©20€ TGRS IR (A F0T2 2/l
GR 2MCFel I AT SR AAfRRS e
au |

(C) fufeaz v Fdwer Rurd @, o=
TS AGANGT «R ANEF TE0 220l
41 1l fofers w1l |

(D) @I SR 21T € I Foal |

8. Gl SreyEa W< RIS (internal and
external) A V@ FE 3 | v d @ (1t Ton
JARY G RS 2

(A) STereRe AR R a3k AT AEie
TEHANT |

(B) Sreredie eealel ei-fafercera g epifss
@3 AfRfe A<cter T it At oieikaics
ol (o B |

(C) STergel AN FIRG IR FPOANTR &l
3RS @l @I AfiEa FHIREE
Gre] |

(D) STeredd e, Af D FOIANTE &
@R IfRANES 9l IETS FIES, FPOA,
et e e g iR wisies
ooy fdifge |




9. Market isthe process of identifying
groups of customers with basically similar wants,
peferences or buying behaviours.

(A) Positioning
(B) Controlling
(C) Segmentation
(D) Targeting

10. Which of the following pairs is not correctly
matched?
(A) Sherry Arnstein : Ladder of participation
(B) Paulo Freire : Pedagogy of the oppressed
(C) Robert Chambers : Putting the last first

(D) Immanuel Wallerstein : Development of
Underdevelopment

11. A Likert Scale will be used to assess which of
the following in research?

(A) Income
(B) Age

(C) Attitude
(D) Frequency

12. Whois the Founder Editor of PARI — People’s
Archive of Rural India?

(A) Arun Shourie

(B) B.G. Verghese

(C) Pratap Bhanu Mehta
(D) P. Sainath

13. In a video frame, the space above an object is
called

(A) Cut-in
(B) Shoulder room
(C) Head room

(D) Nose room

X-5
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9. EH 261 G5 Ao T (ol (BT
g vifEne Tol Mo g ea e T3 e oo
s fuc 35fige S |

(A) &R (Positioning)

(B) ¢TI (Controlling)

(C) GASIICH=I (Segmentation)
(D) QIR (Targeting)

10. ST (I JAFH TR 772
(A) ¥ SHE0E : TR o A B
(B) IS 57 : (ofwialfe s T siepTe
(C) 76 GF= : 5oz W A% T
(D) PR SR @ (TSNS ST

NIRRT kg [eRT)

11. Tl (a1 olCR9 2 2 fICsa (Rifoet vt
e
(A) ToliEe (Income)
(B) =1 (Age)
(C) viFef (Attitude)
(D) ¥ (Frequency)

12. ioRpt SRS o w4 3f6a At ‘PARI-F
A SIS A=W (2
(A) w9 G
(B) R.f&. et
(C) gsl7l O GrRel
(D) fot. sz

13. foferl @Fm @b KA (object) M=
F1! TelfoeE = =@ e
(A) S5-24 (Cut-in)
(B) =8 ¥« (Shoulder room)
(C) & %9 (Head room)
(D) (e =@ (Nose room)
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14. The distance from the optical centre of the lens
to the point where the image is in focus is called
(A) Depth of field
(B) Shallow focus
(C) Focal length
(D) Wide shot

15. The setting in a video camera that allows the
camerato shoot very small object from a close distance
is called

(A) Wide-angle mode
(B) Micro mode

(C) Macro mode

(D) Optical zoom mode

16. Concentration of media ownership is driven by
which of the following forces?

(A) Diversity goals
(B) Lack of plurality of news
(C) Economies of scale

(D) Blurring lines between advertising and
editorial content

17. Which of this Judicial case gave the historic
judgement pronouncing, ‘Airwaves are Free’, ‘ Airwaves
or Frequencies are a Public Property’?

(A) Bennette Coleman & Co., V Union of India
(B) Prabha Dutt V Union of India

(C) Indian Express Newspaper V Union of
India

(D) Cricket Association of Bengal V Union of
India

18. Which of these cases deal with Freedom of
Speech and Expression?

(A) Justice Puttaswamy V Union of India
(B) Romesh Thapar V State of Madras

(C) M.K. Stalin V Ananda Vikatan

(D) Kesavananda Bharati V State of Kerala
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14. TR AR GTOIF (A (FFCE TEofo
SR [AGCS I
(A) (@52 =% 7% (Depth of field)
(B) *icsT (I (Shallow focus)

(C) @=Ie +1k¥ (Focal length)
(D) €¥Z% %5 (Wide shot)

15. fefer o™ Gt T4 @6 & w6
(A 2N TS I7TS 2 I A

(A) ST (T (Wide-angle mode)
(B) W& (% (Micro mode)
(C) & (% (Macro mode)
(D) =73 & (I (Optical zoom mode)

16. TG MifEsT @Faiwas (Concentration) N5
@ *ifeg 7=l sikpitre 2
(A) Cafb@ &7 (Diversity goals)
(B) AW @bcard wreid (Lack of plurality
of news)

(C) &1 wIgifs (Economies of scale)

(D) e Ramag ¢ Reeisiea e wwited
el (Blurring lines between advertising
and editorial content)

17. AT T, ATOA WA TR Tz ARTE
|G -3 AffF T Npa @I WIS Merz orea
TR ?

(A) (ECG (RTS8 (g I SIS B (W
(B) 2SI 7€ I S0 2Tz

(C) 3 \@Zl. o QAR AT [l NN OI00F
BTz

(D) @5 {& 6 7 I ©IA0ed 28

o~

[«

18. [T @ AT F&TOl THA @ ATAR A
TG ?
(A) FoR=fs “Gaf 9 oRred 2o
(B) ™I ol I Wigler ey
(C) G9.G. Bifetel I % G564
(D) @A SIFS! I (T AN




19. Where should a crime reporter look for data?
(A) CSIR
(B) AICTE
(C) NCRB
(D) MSME

20. The process of electronically replacing the
background in a video production is called
(A) Animation
(B) Chroma-keying
(C) Silhouetting
(D) Snooting

21. An instantaneous transition between shots of
the same subject and same size results in a

(A) Jump cut
(B) Dissolve
(C) Wipe

(D) Fade out

22. A Quasi — experimental study examining how
independent variables, present prior to the study in
the participants, affects a dependent variable is known
as

(A) Historical method
(B) Ex-Post facto design
(C) Descriptive method
(D) Experimental method

23. What is the major attribute of Correlation
Analysis?

(A) Difference among variables
(B) Association among variables
(C) Regression among variables

(D) Variation among variables
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19. GG FZ ARANMEFCS (FILI O A FHC0 T 2
(A) CSIR
(B) AICTE
(C) NCRB
(D) MSME

20. @30 fSfE@ (ACIFHET  2I*51e-7*7 95
(Background) Ives1 (eTE @ TERG S oIS @ 26
(A) ST
(B) (er=-peg
(C) Prmiaits
(D) FR

21. @32 f9R7 @ ABEE B N SIHIT ST
T 2

(A) & Fo
(B) foeste
(C) izt
(D) (T WTH

22. @36 FRIP-GHARGIOET SR (7 FoF
GINEIE 9 SRR S AANE ST
PF — el ST SR deife 7@, ¢
BRI 6T

(A) afeqis “@fs (Historical method)

(B) I-=IPGIIRH! fenes (Ex-Postfacto design)
© ﬁﬁw 7@ (Descriptive method)
(D) IS “mfs (Experimental method)

23. (I e (Correlation Analysis) 2i4ie
R e

(A) SIERCETR W A9 (Difference among
variables)

(B) 9IfRGEREE Ny @19 (Association among
variables)

(C) SyifeReeT e feai (Regression among
variables)

(D) SNREAER & (Afb@ (Variation among
variables)
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24. Inanaudiomixer, which of the following enables
controlling of sound level for individual sources?
(A) Fader
(B) Gain Pot
(C) Equalisers
(D) Pan Pot

25. During the period of emergency 1975-77, the
Union Government’s control of advertising distribution
was challenged at the Calcutta High Court by

(A) The Anand Bazar Patrika
(B) The Statesman

(C) The Telegraph

(D) Jugantar

26. is the overall estimation in which
an organisation is held by its internal and external
stakeholders based on its past actions and probability
of its future behaviour.

(A) Corporate Logo

(B) Corporate Identity
(C) Corporate Design
(D) Corporate Reputation

27. Terrestrial Television Transmissionis often called
(A) Over-the-air (OTA)
(B) Cable broadcasting
(C) CAS
(D) OTT

28. This filter uniformly cuts down the amount of

light entering the camera without having to adjust the
aperture—

(A) Cut-filter
(B) ND filter
(C) K-filter
(D) F-filter

X-8

24. 936 wfew faE Sioa @t oy Seme
G0 ¥R 9 W e e

(A) &g (Fader)

(B) ¢z #6 (Gain Pot)

(C) TN2AA (Equalisers)
(D) #0ji %G (Pan Pot)

25. 5596¢-19-GF GRESPIAI SR LG (T AT
Tl el TeibiEs esia @ g, o eera T
ferrret T smisTes R oritig wifvcfees, fofa 2

(A) SRR Al

(B) ™ cO%sIw
(C) ™ (Glare
(D) Fomes
26. __ Z(Pg G0 ANEE SR Al Sl

I @ ez TuREE esa fefeia
Sreredl ¢ JfRF SRAmMEAmE Fik deife |

(A) FAES st

(B) A0 Sizreano

(C) AT feeiza

(D) FAES @A

27. G (Glerfoxa Gt 2wz
(A) Over-the-air (OTA)
(B) Cable broadcasting
(C) CAS
(D) OTT

28. 3 fF01F AMTSIE SNABIET AT
G IR T AT FF 7 ©IE I =

(A) Cut-filter
(B) ND filter
(C) K-filter
(D) F-filter



29. International Media Dependency Model
(Mowlana) consists of one of the following significant
features:

(A) Technology Axis and Communication
Axis

(B) Content Generation

(C) Cultural Imperialism

(D) Media Imperialism

30. Which of the following is the theme of World
Press Freedom Day, 20227

(A) Journalism under Digital Seize
(B) Information as a Public Good
(C) Media Independence in Times of Crisis

(D) Media for Democracy : Journalism and
Elections in Times of Disinformation

31. Who among the following has authored the
books ‘Seeing is Believing’, ‘Media Analysis
Techniques’ and ‘Media and Communication Research
Methods’?

(A) Arthur Asa Berger
(B) Jan Servaes

(C) Roger D. Wimmer
(D) H. Leslie Steeves

32. The light that illuminates and separates the
subject from the background is

(A) Back light

(B) Background light
(C) Kicker

(D) Fill light

33. Which theory we are referring to when we say,
“it focuses primarily on the relation between the
economic structure and dynamics of media industries
and the ideological content of media”?

(A) Social Change and Development Theory
(B) Political Economy Theory
(C) Media Imperialism Theory

(D) MediaEconomics and Governance Theory

X-9 25-11

29, TS fifeal e Tt (Mowlana)-3
OF SreN (T 200

(A) Technology Axis and Communication
Axis

(B) Content Generation

(C) Cultural Imperialism

(D) Media Imperialism

30. i Remafer S Rl o fres (v, 2022-93
229 (Theme) @ 2
(A) Journalism under Digital Seize
(B) Information as a Public Good
(C) Media Independence in Times of Crisis

(D) Media for Democracy : Journalism and
Elections in Times of Disinformation

31. ‘Seeing is Believing’, ‘Media Analysis
Techniques’ @<} ‘Mediaand Communication Research
Methods’ —@&feTs ToR! (2

(A) S =T A=
(B) T ARCSH

(©) e . Tawa

(D) @2b. Al Poen

32. @9 SERAR T SiEiee FAF oA
w7525 (Background) (AF AT 7jE IS,
@1 251

(A) R #12D (Back light)

(B) WIFETS 125 (Background light)
(C) =17 (Kicker)

(D) fF&1 7135 (Fill light)

33. “¢bl wdtafes ARG ¢ ffea S
sifosret @k MGz emfore Raaaes e 73 2iefiFeia
RS T — (I O S G2 Q=eliib 2975 e
ifF 2

(A) T AT ¢ [ og
(B) Aeafes wdNifooyg
(C) fifal Awieram og
(D) TS wiefifs @ =i og
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34. Whatistheessence of Marxist theory of capitalist
media?
(A) Media disseminate an ideology of the
masses.

(B) Media are notalways owned by bourgeois
class.

(C) Mediaisaccessible to political opposition.

(D) Media have instrumental/manipulative
approach.

35. Which of the following can be described as a
categorical variable?

(A) Age

(B) Annual Income
(C) CGPA

(D) Religion

36. Lifeexpectancy index, educationindex,income
index, gender empowerment index and so on help in
computing which of the following?

(A) GNP
(B) Happiness Index
(C) Population Empowerment Index

(D) Human Development Index

37. Name the Indian flimmaker known for authority
on Brechtian Cinema.

(A) Mrinal Sen

(B) Adoor Gopalakrishnan
(C) Satyajit Ray

(D) V. Shantaram
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34, sifeRint fifeam IFOPS woga AR F2
(A) T geptidzeR S sws [eR 6 |
(B) ffat st Jreraiom =i wifape 23 1|
(C) Aret-fes woeliRE gt ffeal fFafs |
(D) I #ififeTe Al 2eifae Faia et A |

35. Gi7 REReER W& @0 FowaiEwe
oNfREae F@ @ A2
(A) I
(B) AT Toteiey
(C) CGPA
(D) &

36. ST GG m (Life expectancy index),
Qe 20%H (Education index), 393 3(TH
(Income index), (TOT GNANSTAES 2@ (Gender
empowerment index) et e @ s st
IS 2 ?

(A) f& @ {9 (GNP)

(B) Zifole™ 3T (Happiness Index)

(C) “A7[TeTIIT @XM SIS 302 (Population
Empowerment Index)

(D) BB (Cres7It% 3% (Human
Development Index)

37. N3 @ e 5e1ba #Ifapes @b P
@ TAges RReTE e 2
(A) T 1=
(B) SIa (Slivtierpel
(C) oo a7
(D) fe. AN
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38. What is the Test-retest reliability research?

(A) Testing of a questionnaire in different
places

(B) Evaluating the answers of respondents by
different experts

(C) Testing different groups with the same
instrument

(D) Giving the same test to the same groups
several times over a period

39. Aninstance when the same eventis described in
significantly different (often contradictory) ways by
different people who were involved is called

(A) Editorialising

(B) Cognitive dissonance
(C) Rashomon effect
(D) Fake news

40. One-tailedtestand two-tailed test are associated
with
(A) Causation
(B) Hypothesis
(C) Concepts
(D) Constructs

41. The method of learning through first-hand
experience when skills, knowledge and experience are
acquired outside of the traditional academic classroom
settings and may include internship, field trips, field
research and service learning projects. What is this
method known as?

(A) Experimental learning

(B) Field based learning

(C) Gurukul system of learning
(D) Experiential learning

42. Animmediate change in a shot is a
(A) Dissolve
(B) Cut
(C) Wipe
(D) Fadein

25-11
38. I ‘(696-faes6 faemwfIf@if®’ (Test-retest
reliability) SRl JeTl 27 2
(A) ‘ZmET (Questionnaire - ez #ifd@
el
(B) efsfgwi-swisiFma (Respondents) T&d
«JIfeF Reeacess 7l 1w
(C) ffeq (1P 2fe 92 “%fS (Instrument)
A I S T

(D) 952 AT @3 (DT ToF [eg 7To7 AW

39. ACTERHIrE QIR @2 Ao AR A fom
fom el e
(A) «fSGifREIReR (Editorialising)
(B) 5/« G131 (Cognitive dissonance)
(C) eI O3 (Rashomon effect)
(D) &< %% (Fake news)

40. @I AT GR TSYA AT AT X TE—
(A) Causation

(B) Hypothesis
(C) Concepts
(D) Constructs

41. 2oy R oiafs @A wFel, Tl 9% Sfoeee]
ABfeTe (AT AR THRIA, CRaTIF G3R (ANETF
weI=zel @ HERI 2o e Sy &l T, S I

(A) oIS %l (Experimental learning)
(B) Cwafefas =l (Field based learning)

(C) w5+ <2l (Gurukul system of

learning)

(D) \Nl%\%\'ﬂiﬁ'w 72l (Experiential
learning)

42. *5-97 SIHAT ATASF A
(A) f&Te (Dissolve)
(B) =6 (Cut)
(C) e7iZst (Wipe)
(D) & 3 (Fade in)
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43. A researcher conducted three experiments with

100 subjects each following uniform research design
instead of one experiment with 300 subjects. What is
this known as?

(A) Replication

(B) Manipulation

(C) Observation

(D) Validation

44. Which of the following represents digital audio
file that enables listening it at one’s leisure?

(A) Blogging

(B) Vlog

(C) Podcast

(D) Embedded code

45. The distance between two
the animation duration of an element.
(A) Objects
(B) Frames
(C) Key frames
(D) Elements

decides

46. Who of the following is considered to have
contributed to neo-realistic cinema?

(A) Pudovkin
(B) Roberto Rossellini
(C) Francois Truffant
(D) Fritz Lang

47. Gutter Space in desktop publishing refers to
(A) Space between two lines
(B) Space on the edges of a page
(C) Space between two words

(D) Space between two columns

X-12

43, GG SNEAT G T TAT G2 AT
A T o0 AF AEfere AT FAEE @R
TET0HN T T G2 AT 2IF S Wawes SN T
OB AT FAE | @2 GO & T

(A) @@ (Replication)
(B) Syifs{eMi9 (Manipulation)
(C) SREITS*I (Observation)
(D) eifeTceia (Validation)

44. 9FG O RN T (@ SAGR-F123T S TR
sz 00 A, St AT
(A) 3k (Blogging)
(B) ¥ (Vlog)
(C) IG5 (Podcast)
(D) 9SR0ST 3¢ (Embedded code)

45. @ 9T HNEEE TSI (animation
duration) fifse =7 vfb -9 A0S =il |
(A) ®RCES (Objects)

(B) @™ (Frames)
(C) St @ (Key frames)
(D) @667 (Elements)

46. Fa Remefm S @ Fe-Ralkihos P
ATEF ?
(A) sjorrefs (Pudovkin)
(B) IS @A (Roberto Rossellini)
(C) I @zl (Francois Truffant)
(D) f2+f@ =124t (Fritz Lang)

47. (TR57 ARGIR-G (GG BIOIF 9 0O (@RI
(A) W2 Aefeq TS| FF
(B) #i7 4Itz7 wiell
(C) 76 31 TS| FIF
(D) 76 ®&F (column) TS| FIF



48. Which of the following is an exclusively image
sharing platform?

(A) Air-bnb

(B) Imgur

(C) Facebook (Meta)
(D) Yelp

49. The amount of traffic an internet network
can carry is determined by its

(A) Bandwidth
(B) IP Address
(C) Router
(D) Repeater

50. Which of the following do not fall under the

classification of montages as propounded by the Soviet
film makers?

(A) Metric montage
(B) Rhythmic montage
(C) Overtonal montage
(D) Mood montage

51. Which of the following is an open source and
free video editing software?

(A) Adobe Premiere
(B) Trial Cut Pro
(C) Da Vinci Resolve
(D) Open Shot

52. Which of this is used in Readability Research?
(A) Indian Readership Survey
(B) Flesch Formula
(C) People meter
(D) National Readership Survey

X-13

25-11
48. feFa @A @@ T iR v e
gy ?
(A) @F-R@= (Air-bnb)
(B) 23 (Imgur)
(C) 1 ((61) (Facebook (Meta))
(D) = (Yelp)

49, (SIEN GF0 TORGET (o STFFo0! GifTrr (traffic)
(A) FTozEY (Bandwidth)
(B) i f5f S7tE™ (IP Address)
(C) THI (Router)
(D) f&f*GIF (Repeater)

50. e veTvg “ifpeTrme 29f6e @ [
@t Fgfe o a1t

(A) (G T (Metric montage)

(B) fawfsis @& (Rhythmic montage)

(C) SSRGHE e (Overtonal montage)
(D) Y w8e (Mood montage)

51. B (@ FFESTED, ol G @ 7 fefoa
GfSioR oS 2

(A) =nICeR fefsrE
(B) G G Al
(C) ©i feaf et
(D) St *5

52. fasfiRe @G Hre[eT s Al soaeg
SRR Ty IR I 2

(A) oM Freafie Jis
(B) G (Flesch) =&l
(C) oo o=

(D) e oo 7S
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53. In this Hypothesis which is the Dependent
Variable?

H,: Newsreader’s credibility varies with the
change in camera angle.

(A) Newsreader
(B) Camera angle
(C) Credibility
(D) Camera

54. Which of the following Statements is not true
with regard to POCSQO?

(A) The identity of the child victim of sexual
abuseis nottobedisclosed during reporting.

(B) The child has to report the offence within
three months of the incident to legal
authorities.

(C) Theidentity of the accused can be disclosed
during reporting.

(D) The child has the right to have anin-camera
hearing.

55. Street plays, home visits, leaflets and meetings
are all

(A) IEC strategies
(B) PRA methods
(C) Social marketing tool

(D) Group communication

56. Tholu Bommalata, Yampuri, Ravana Chaya,
Chammadyache, Bahulya are all forms of
(A) Folk theatre
(B) Folk dance
(C) Religious songs
(D) Puppetry

57. In which kind of studies framing of Hypothesis
is required?
(A) Fact finding Studies
(B) Historical Research
(C) Descriptive Research
(D) Experimental Research

X-14

P

TR Naeulie @@T o TN Told

53. {9
ICEERIGE:
RN si13a RIS SR
I ARIS @A AW A
CIERISCER
(A) QW AISS
(B) I S
(C) fRepTcaiolret
(D) Rl

e e

54. 2151 (POCSO)-F CFq RIS @i 7oy 7
! ey« ¢

(A) @ @vER M zEE 9w e sifkey
oD 2 1 [ |

(B) @R MFT 297 Mt W0 ToIF oo
ST 0 N3 [{eies s ez @z« feels
B REEAEN

(C) @ D[], (21T 9ol THAE OF % @
A7 A ST v |

(D) el ez @3 SIfEa TR @ (TR
A PR TG G2 FIAE SN2 TR
TS A |

55. A=, ferpeeoat, WMo @32 @ @@ @
@we [ o5 ==

(A) 95 4T3 923,51 (IEC) *Iafe

(B) ¢ 4a=4 =99, (PRA) #i&fs

(C) @5 43ta AWifers dfafens (Social
marketing) &l

(D) @F 43I (MBI FAAFAT (Group
communication)

56. “CIE] (AMAETSY, T ST, A QA BAWIE,
Qe - e zE—
(A) T REEH
(B) (T T
(C) 437 e
(D) @1 b

57. fasfeiie @maler oweg Prare i e 2
(A) O SpFiafefess sl
(B) 3fezmifefes sitzae
(C) zfifefes st

(D) IS SicaRell



58. In this Hypothesis which is the Independent
variable?

H, : Children whose parents are educated are
more likely to get better education.

(A) Children’s Education

(B) Parent’s Education

(C) Education

(D) Children’s and Parent’s Education

59. PauloFreire’s Pedagogy of the Oppressed draws
from

(A) Liberation Theology
(B) Emancipatory framework
(C) Advaitism

(D) Social Determinism

60. The Right to Privacy is a fundamental right
enshrined in which article of the Indian Constitution?

(A) Article 23
(B) Article 24
(C) Article 21
(D) Article 19

61. Name the e-commerce Strategy/Business model
in which the manufacturer controls the marketing
efforts, sales strategies and puts the company directly
in contact with consumer.

(A) Direct to Consumer (D2C)
(B) Business to Business (B2B)
(C) Consumer to Consumer (C2C)
(D) Direct to Business (D2B)

62. Who among the following does not belong to
the Frankfurt School?

(A) Max Horkheimer
(B) Theodor Adorno
(C) Walter Benjamin
(D) Stuart Hall

X-15

25-11
58. faxfefee Praeela g @R TS
orifaE<e 2
REAIRPP— “@ e Merr sfcere Hiwe
O SRS SIS fFe 283 Fedw! IR= 17
(A) e e
(B) SifceRTma =
(C) i
(D) Fie ¢ TfceR, TorE M

59. ot Fa-9F “roluieife o W SeiEEe” 9
Tolg fofe T @12 ©f ==

(A) Iferefefes wifiei
(B) Yfeerefefes @mend
(C) Sit7e wHfe

(D) AfEs-fdia “mfs

60. SIS WA @I 4117, (oNATToR S
(Right to Privacy) W@ T S ?

(A) 44l Qo
(B) 4Ial 38
(C) 4=l 8
(D) @il S

61. (A 2P Awfecs Al ey IR, WA
wiferss, Ay e, [ @<zl e frrged sEe ¢
(IR A AR AT IR 0 2

(A) T3 5 st 3=t (D2C)
(B) o1t G Reteemt 1592 (B2B)
(C) PTG § FpTesF 72 (C2C)

(D) f&=3 5 o1 (D2B)

62. FEfIR® Jiewma T & FFFE Fo-47 APy
2

(A) I AR
(B) Rietein g
(C) <R @EHH
(D) 515 Z=1
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63. BrandIdentity Prism Model that helps businesses
build strong, enduring brand identities that reflect their
core values was propounded by

(A) Elisabeth Noelle Neumann
(B) Jean-Noel Kapferer

(C) Herbert Marcuse

(D) Leo Lowenthal

X-16

63. FIGHBCTAGD 2 Srws 2t e piet-tiasys
SfGHIA T GG SIS FRFA! Ol TSGR I

(A) «feTsitag See el
(B) ©l (IR Wl
(C) =70 TARFTHA

(D) fore AiE=Lle

64. Johari’s Window is a cognitive psychological
tool created by Joseph Luft and Harry Ingham. Identify
the four quadrants.

(A) Open, Blind, Hidden, Unknown
(B) Self, Others, Hidden, Known
(C) Open, Close, Semi-Open, Semi-Close

(D) Behaviour, Motivation,
Communication

64. (@RIfT TS T G TTEIGS @ I AT
Ao Al (GETE T € I AN SBR[ FCA | €3
AGOTS (X HIEG AFACE T &1 ZRCZ Ol Ze

(A) ST, 72T, Zred IR S

(B) @, SIwIz, fared @3t (19

(C) S, (@&, GIRi-etoe, GIN-e

(D) Reefeni, anfoce=q, Refers, FhHiciEia

Feelings,

65. is communication that is used
primarily to influence an audience and further an
agenda in which information will be especially of a

65. @ Eferss wam AffEaE Mgw v
TSl € SRNIE gelfe 341 T O 60 =7

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the
correct explanation of (A).

(C) (A) is true, but (R) is false.
(D) (A) is false, but (R) is true.

biased and misleading nature. (A) gl
(A) Propaganda (B) APIE™I
(B) Persuation (C) =T
(C) Publicity (D) Fierolares
(D) Pseudo-events
66. Assertion (A) : During elections, many 66. 731 (A) Ao T 2R kAl e
journalists give favourable @I 2N 2T G2 ASi T
tilts in their reports to TR PICF OIE AW Feefia
candidates and political M M 3re o SimE
parties for personal benefits. Tfesre Ffura @ |
Reason (R : False reporting in connection o %
“ to elect?on isgpunishable by 7% (R) T e = © 1 oY
section 171G of the Indian BICAT G IO (AT (Pl
Penal Code. (171G) S */ifewieers 2!
o |
Codes: 5

(A) (A) 9 (R) 722 719 |

(B) (A) 4% (R) 122 79 7€ (R), (A)-7 APF
ESORNEEN

(C) (A) 1%y, 8 (R) ™2t |
(D) (A) f5iel, 5% (R) 197 |



67. Assertion (A)

68. Assertion (A)

: ‘Queer Theory’ states that
heterosexuality has become a
dominant force in the society
and marginalised the ‘other’

with different sexual
orientation.
Reason (R) : ‘Queerism’ is being promoted
by media around the world.
Codes:

(A) Both (A) and (R) are true.

(B) Both(A) and (R) are true, but (R) is not the
correct explanation of (A).

(C) (A)is true, but (R) is false.

(D) (A) is false, but (R) is true.

: ‘Journalistic  Privilege’
enshrined in the laws of the
country helps the journalists
to do their jobs fearlessly.

Reason (R) : The sedition law, particularly
section 124 A has been abused
to curtail this freedom and
made the ‘freedom of press’
hollow.

Codes:

(A) Both (A) and (R) are true.

(B) Both(A) and (R) are true, but (R) is not the
correct explanation of (A).

(C) (A) is true, but (R) is false.
(D) (A) is false, but (R) is true.

X-17

68. F9/® (A)

25-11
67. R3S (A) FRIR Y A0 aaifrel @56
snfisredt *fe 2@ SwmE
RIS (371'\1\')1 ) [CERA0) RIS
2@ Afes S @R
& (R) g i a=l 2bife
GTs CAMEE SCWIeTH |
79

(A) (A)€ (R) 122 719 |

(B) (A) € (R) 122 79 | € (R), (A)-3 AlG®
T |

(C) (A) %y, (R) e |

(D) (A) T2, (R) Ty |

S fafewe mem
SEAER ARATTmE IS
ey o1 SIRle (o TR |
IS =zq, Ree 124A
T, ARAMSIOE GR (AT
FHTOI A € Fioll FA0Z A
s 2@ |

& (R)

749 :
(A) (A) 9% (R) T&TE 779y |

(B) (A) @&, (R) Towg 7wy, 58 (R), FUZ
(A)-3 A =t =7 |

(C) (A) 3Ty, (R) eyl
(D) (A) 2y, (R) 7%y |
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69.

70.

X-18

: The Western Science and
Philosophy as per
‘Logocentricism’, regards

Assertion (A)

words and language as the
fundamental expression of
something superior and
original.

Reason (R) : Logocentricism should notbe
accepted by the Asian
Countries as it did notinclude
visual and sound as the
fundamental expression of
something original and

superior.
Codes:

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the
correct explanation of (A).

(C) (A) is true, but (R) is false.

(D) (A) is false, but (R) is true.

Assertion (A) : Sales promotionisdoneto get

rid of the old stock.

Reason (R) : Sometimes, the managers
undertake the sales promotion
to ensure that they get
promotion in the job.

Codes:

(A) Both (A) and (R) are true.

(B) Both(A) and (R) are true, but (R) is not the
correct explanation of (A).

(C) (A)is true, (R) is false.
(D) (A) is false, (R) is true.

69. R3f© (A)

ARG [ @R wHfea e
‘EANCITEREN N FE@ 07
G35 O FERE G 4RO
2AAfF 2P |

G e ENIETG -
2%e FRA A O 74 97
*fare aifas (e ad 2l
2 2RI Srgefe e |

3@ (R)

79 :
(A) (A) 9K (R) ToT3 79 |

(B) (A) '€ (R) Twx ), 5% (R), (A)-< A5
QRN |

(C) (A) %y, (R) T |
(D) (A) 597, (R) 717 |

70. R3f© (A) ‘G (RN 2Tes 35
Qe T Ty T =
& (R) T T WS Weema
(NN R |
79

(A) (A) 9 (R) 722 719 |

(B) (A) 8 (R) 122 7%, [ (R), (A)-7 A<
[ 7 |

(C) (A) 7%y, (R) ™|
(D) (A) fe, (R) 3797 |



71. Assertion (A)

72. Assertion (A)

: As per research ethics, prior
consent is necessary from
participants in a research
project to film, tape or record

in any form.

Reason (R) : Research is always
confidential and secretive,
hence any revelation will harm
the objective of research.

Codes:

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the
correct explanation of (A).

(C) (A) is true, but (R) is false.

(D) (A) is false, but (R) is true.

: Film has been perceived as an
instrument of empowerment
since its birth.

Reason (R) : Film structures focus on the
content in a unique manner
magnifying the issue.

Codes:

(A) Both (A) and (R) are true.

(B) Both(A) and (R) are true, but (R) is not the
correct explanation of (A).

(C) (A)is true, but (R) is false.
(D) (A) is false, but (R) is true.

X-19

71. &3 (A)

25-11
SRR NS Ty SHILZAF AT
(A oA 2 O 9L

beIbgiiRe A @FC T G
AefiiF SIS et S |

SR AGWIZ (ST @3
Tl TS FAE |

3@ (R)

79 :
(A) (A) 9 (R) Tox2 779y |

(B) (A) ¢ (R) Tew3 7wy, € (R), (A)-7 APF
SRR

(C) (A) 7%y, (R) e |
(D) (A) fe, (R) 3797 |

72. [RFE(A) s oasiets i e
oy RReT o7l 2z |
I (R) T siom wmiz [Reaei@ o
R WS (Ol |
79 :

(A) (A) €3R (R) 123 7197 |

(B) (A) € (R) 122 A%, 5% (R), (A)F 7o
1= 7 |

(C) (A) %y, (R) T |
(D) (A) fe, (R) 3797 |
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73.

74.

Assertion (A) : Inmany educational institutions
new areas of study such as
data journalism are being
introduced.

Reason (R) : These areas are not new
subjects of study, they are
prompted by new technologies
only.

Codes:

(A) Both (A) and (R) are true.

(B) Both(A) and (R) are true, but (R) is not the

correct explanation of (A).

(C) (A)is true, but (R) is false.

(D) (A) is false, but (R) is true.

Assertion (A) : Diffusion of accurate and

comprehensive informationis
not sufficient in health
communication campaigns to
achieve behaviour change.

Reason (R) : People’s context-based
concerns influence their
subjective health risk
perceptions.

Codes:

(A) Both (A) and (R) are true.

(B) Both(A) and (R) are true, but (R) is not the
correct explanation of (A).

(C) (A) is true, but (R) is false.
(D) (A) is false, but (R) is true.
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73. {31 (A) T Rvtefedie wow Rmpir
Re1E, (b wifees Teve
QR |
3@ (R) 2 RwiIl wod g 7, S
YT 2 &S T2 N 20 |
79

(A) (A)€ (R) ToTR 79 |

(B) (A) € (R) Tww3 7wy, € (R), (A)-7 A<
RN ST |

(C) (A) %y, (R) Tt |
(D) (A) 59, (R) 717 |

74. R3S (A) W4© G IR AW AR
ely (AT T |
3@ (R) ST e Reia e ofe
Tderel Olid Afeere Figrore
Jfees e 33 |
79 :

(A) (A)S (R) %22 719y |

(B) (A) 8 (R) 1228 7%}, [ (R), (A)-7 A=
[ 7 |

(C) (A) 7%y, (R) e |
(D) (A) 9, (R) 197 |
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75. Assertion (A) : With the surveillance
economy in progress, the old
media institutions are
becoming unimportant for

nation-building.

Reason (R) : The networks of social media
such as Twitter, WhatsApp,
Facebook, etc., have been
collecting personal data of the
users without their knowledge.
Codes:

(A) Both (A) and (R) are true.

(B) Both(A) and (R) are true, but (R) is not the
correct explanation of (A).

(C) (A)is true, but (R) is false.
(D) (A) is false, but (R) is true.

76. Arrange the following from lowest to highest
order needs according to Maslow’s hierarchy of needs.

(A) Physiological — Love and belonging —
Safety — Self actualization — Esteem

(B) Physiological — Safety — Love and
belonging — Self actualization — Esteem

(C) Physiological — Safety — Love and
belonging — Esteem — Self actualization

(D) Safety — Physiological — Esteem —
Self actualization — Love and belonging

77. Arrange the following steps of media planning
in chronological order

1. Deciding the media mix
2. Doing market analysis
3. Evaluation and follow-up
4. Execution of media plan
5. Defining the objectives
(A) 1-2-3-4-5
B)2-1-4-5-3
) 5-2-1-4-3
D) 2-5-1-4-3

25-11
RGBS DN RRIOE ke
Az A few-afewmefa
TG-S0 ATF AP 2@
ey
@I S (@ G201, @i,
(IS AT fere © Ol
TGN R FACE |

75. [R31® (A)

3@ (R)

79

(A) (A)€ (R) 728 79 |

(B) (A) @ (R) 728 ), € (R), (A)-7 7L
11 TR |

(C) (A) 1y, 58 (R) fayl |

(D) (A) ey, % (R) 7195 |

76. TR 2RI ww fe-az e
HFOIE THG (ACF SHEFC A
(A) HIFTFERT—SIERP € Sore—Tiorel—
FARGAIT TR
(B) *Hge—Raivie—eiEnp e Sigsie—
ARG
(C) HIFgeR—T =i e—eIEIRP ¢ Sigsre—
A TG
(D) Rl e— IR e —FARER—
RIGINEIRASICUS)

77. s T 1 PG 200 QASTE FATET
OIF AlGi
1. e e Prare
2. AR fKese
3. YR 8 AR
4, NS 2 efcisl
5. Sl (SRCEbe) Fdiae
(A) 1-2-3-4-5
(B) 2-1-4-5-3
(C) 5-2-1-4-3
(D) 2-5-1-4-3
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78. Whatis the correct sequence (highest to lowest)
of circulation of Bengali daily newspapers as per ABC
report of July — December, 2019 released in 20217
(A) ABP, Bartaman, Ei Samay, Aajkal
(B) ABP, Aajkal, Ei Samay, Bartaman
(C) Bartaman, ABP, Aajkal, Ei Samay
(D) ABP, Bartaman, Aajkal, Ei Samay

79. Arrange the following in order of their placement
generally in newspaper pages from first to last:

(A) Editorial — OpEd — Earpanel — Sports page
(B) Ear panel — OpEd — Sports page — Editorial

(C) Ear panel — Editorial — OpEd — Sportspage
(D) Sportspage — Editorial — OpEd — Ear panel

80. Identify the correct group of Communication
scholars who dealt with Political Economy of
Communication:

(A) Dallas Smythe, Stuart Hall, Thomas
Guback, Graham Murdock, Vincent Mosco

(B) Graham Murdock, Dallas Smythe,
Herbert Schiller, Herbert Hoggart,
Thomas Guback

(C) Dallas Smythe, Herbert Schiller,
Thomas Guback, Vincent Mosco,
Graham Murdock

(D) Dallas Smythe, Stuart Hall, Herbert Schiller,
Vincent Mosco, Herbert Hoggart

X-22

78. 203%-9&%If© W.[.F. (ABC) afsravm—esiz-
TETEa 203 SRRIT A 40T Foie 246 (@
(ATF W) (PG A 2

(A) afdf* (ABP), TS, G2 A, SEHIaT
(B) «fdf* (ABP), SNG=ele], @2 AT, TS
(C) T8, @it (ABP), SIG<sle, G2 AT
(D) «faf*t (ABP), <9I, SEwIeT, 8 7T

79. ¥EE Feee WS R MRS (@i
AT AN ©f G (ATF (<13 AL FAIAI AN :

(A) IR — S GC(OpED) — TR AICeTe
(EarPanel) — (%619 W‘ﬁ‘é‘[ (Sports Page)
(B) T 271t1e (Ear Panel) — &9 @G(OpED)
— (¥ 4379 9 (Sports Page) —

TR
(C) T3 et (Ear Panel) — A={wda —
7 G8(OpED) — (&9 U9 "j‘éﬁ (Sports

Page)

(D) (RW?IW‘@%T (Sports Page) — =g —
% GG(OpED) — 33014 #1771 (Ear Panel)

80. > TrElke AT wolw-Kesiacsea wel WLioe
Fepel A1 @A Ao ¢Feq [Resia smie
(AR :

(A) TP P, S5a6 2@, 4P @A, SR
VT, feqeT T

(B) 2@ WER, wa e, Ao e,
<5 @8I, LT WA

(C) et fae, Q4G s, LT w3, foamo
T, QR TS

(D) weTm e, 353l 2o, 2&is ReE, foamrs
TG, TG @i
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81. Identify the correct sequence of a video
production from among the following choices:

(A) Research, Storyboard, Shooting, Dubbing
(B) Storyboard, Research, Dubbing, Shooting
(C) Storyboard, Shooting, Research, Dubbing
(D) Storyboard, Dubbing, Shooting, Research

82. Arrange the establishment of the following
newspapers in sequence:

(A) The Bombay Times and Journal of
Commerce, The Hindu, The Hindustan
Times, The Statesman

(B) The Bombay Times and Journal of
Commerce, The Statesman, The Hindu,
The Hindustan Times

(C) The Hindustan Times, The Hindu, The
Statesman, The Bombay Times and Journal
of Commerce

(D) The Hindu, The Hindustan Times, The
Bombay Times and Journal of Commerce,
The Statesman

83. Which of the following pairs is not matched
correctly?

(A) Patent : Protection to an inventor
to prevent others from
commercially benefiting
from his/her invention
without permission

(B) Trademark : Protectionofinformation
of commercial value
concerning production or
sales operations

(C) Copyright : Protection for work of
human intellect from

copying and
redistribution without
permission
(D) Geographical : Protection to products
Indication originating from a
particular geographical
area
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84. Identify the correct sequence of Emma Smith’s
(2017) Event Planning Model:

(A) Detailed Planning Stage — Decision Stage
—Finance Stage — Implementation Stage —
Evaluation Stage

(B) Finance Stage — Decision Stage —Detailed
Planning Stage — Implementation Stage —
Evaluation Stage

(C) Decision Stage — Finance Stage —Detailed
Planning Stage — Implementation Stage —
Evaluation Stage

(D) Detailed Planning Stage — Finance Stage
— Decision Stage — Implementation Stage
— Evaluation Stage

85. Identify the correct sequence of analysing a
conversation for research:
(A) Initiative — Preview — Business — Closing
remarks — Feedback

(B) Initiative—Business—Preview —Feedback
— Closing remarks

(C) Preview —Initiative—Business —Feedback
— Closing remarks

(D) Initiative—Preview —Business —Feedback
— Closing remarks
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86. Match the following:

List-1
(Concepts)

List-11
(Propounder)
(a) Ritual Communication (i) Carl Hoveland
(b) Blind Spot (i1) Manuel Castells
(c) Sleeper Effect (iii)) Dallas Smythe
(d) Network Society (iv) James Carey

Codes:
@ M () (@
(A) @) @Gv) @) @)
B) av) @) @ 3G
© @® G ai)  3[v)
D) G @ (>Gv) (i)
87. Match the following:
List-1 List-11
(Website) (Editor/Owner)

(a) The Wire
(b) Satya Hindi

(i) Shekhar Gupta

(i1)) Raghav Bahl & Ritu
Kapur

(iii) Siddharth Vardarajan
(iv) Shailesh Kumar

(c) The Print
(d) The Quint

Codes:

@ ® () (@
(A) Gv) @) @G @
B) (i) Gv) @) (D)
© @O G ai) @Gv)
D) ) @ >Gv) (i)
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86. Nepy fKdi et

O3 Olfere-2
(4r=e) (Telae)

(a) Tapet SRR (i) Fef @reae
(Ritual (Carl Hoveland)
communication)

(b) ARG ™G (i) SO HICT
(Blind Spot) (Manuel Castells)

(c) B a3 (iii) ©feT P
(Sleeper Effect) (Dallas Smythe)

(d) FoeTF EPMERG  (iv) & Wi
(Network Society) (James Carey)
a9

@ M (© (@
(A) @G @Gv) G @)
B) @Gv) @G @@ 34D
© @ Gy @) 3Gv)
D) G @@ (Gv) (i)
87. ANepy Ky e
O3 ©lfere-2
(SEAIE) (CRLSIERIESET)
(a) T rm= (i) eF el
(The wire) (Shekhar Gupta)
(b) Ty & (if) e reE e g FvfF
(Satya Hindi) (Raghv Bahl & Ritu
Kapur)
(c) ffers (i) Praie adqrEw
(The Print) (Siddharth
Vardarajan)
(d) @326 (iv) T T
(The Quint) (Shailesh Kumar)
74 -
@ ® © @@
(A) (Gv) (i) @G) @)
B) @) av) @ 3G
© ®© Gy @) @Gv)
D) @Gy @ 3>Gv) (i)
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88. Match the following:

List-1
(Brand/Comapanies)
(a) Aditya Birla Group
(b) Hero Honda

(c) Amazon India

(d) Bata
Codes:
(@ (b
(A) () (1)
(B) (i) (D)
(©) (v) (i)
D) ) @

List-11
(Tag lines)
(1) SapnoKiApniDukan

(i1) Taking India to the
World

(iii)) Where Life Meets
Style

(iv) Desh Ki Dhadkan

89. Match the following:

List-1
(a) Bharat Muni

(b) Paulo Freire
(c) Augosto Boal
(d) Ervin Goffman

© @
(i (i)
i (@)
i @
(iv) (ii)
List-11
(i) Theatre of the
oppressed

(i) Dramaturgy
(iii) Conscientization

(iv) Natyasashtra

Codes:

@ @® © @
Ay @ G aGi) o (v)
B) av) @) @G 3G
© Gv) @ aG) (i)
D) Gv) aGi) 3G @)
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(©) NG 2few
(d) B!
749 -
(@ (b
(A) @) (@v)
B) @i) (i)
© @Gv) (i)
D) ) @

-5

(a) & I
(Bharat Muni)

(b) et fF
(Paulo Freire)

(c) NGO (T
(Augosto Boal)

(d) == si=Fsa
(Ervin Goffman)

74 -

(a)
A @)
(B) (@v)
©) @v)
D) (v)

(b)
(ii)
(iii)
(1)
(iii)

89. AN [y T :

(©)
(iii)
()
(ii)
(ii)

88. =23 wifeiwia A oy wifeiea Awesy [l

Ol
(CIREIES)
(i) A = Mol g
(i) O3 G W e
(i) @RI WGAIGIZE
(iv) o T qee

(c)
@)
()
(ii)
(iv)

(d)
(iii)
(iv)
(1)
(iii)

-2

(i) feICoE o W SaTe
(Theatre of the
oppressed)

(i) giEfe
(Dramaturgy)

(iii) FTAIEBIRCGH
(Conscientization)

(iv) =IGyIrg
(Natyasashtra)

(d)
(iv)
(ii)
(iii)
@)



90. Match the following:
List-1
(Foreign Category
Academy Winner Film)

(a) Roma (2019)

(b) Parasite (2020)
(c) Another Round

List-11
(Country)

(i) Denmark the
Netherland & Sweden

(i) Japan

(iii) Mexico

(2021)
(d) Drive my Car (iv) South Korea
(2022)
Codes:
@ @® © @
A) G @@ @Gv) (@)
B) av) @) (@G 3G
© @y aGv) G @
D) @ Gy aGi) o (Gv)
91. Match the following:
List-1 List-11
(Author) (Book)

(a) B.G. Verghese

(i) The Commissioner
for Lost Causes

(b) Vinod Mehta (i1) First Draft
(c) Suketu Mehta (>iii) Editor Unplugged:
Media Magnets,
Netas and Me.
(d) Arun Shourie (iv) Maximum City-
Bombay Lost and
Found
Codes:
@ M () (@
A @ @) @>)  (Gv)
B) av) (@) @Gy (i)
© Gy ai) aGv) @
(D) @Gu) aGv) @ @)
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(a) @ (055)

(b) “IIITEG (R030)

OIferer-2
(=)
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@ i
(i1) e

(c) STINMIF ATT (2033)(iii) FERHEH
(d) GZ® TR (2033) (iv) Wi iz

79 -

(a)
(A) i)
B) (v)
(©) (iii)
D) ®

91. ANE [RYW T :

-5
(T4P)
(a) fafeemim

(b) R el

(c) Y (R

(d) S ST

79

(a)
A @
(B) (v)
© ()
(D) (iii)

(b)
(ii)
()
(iii)
(iv)

(b)
®
(iii)
@iv)
(ii)

© (@
(v)  (iii)
(i (i)
i @
(i)  (iv)
©lfere-2
(2%)
() ™ shmR 7= #po
cere (The
Commissioner

for Lost Causes)
(ii) PG G (First
Draft)

(iii) afSoa =z : i,
YI9ICO, TR SIS il
(Editor Unplugged:
Media Magnets,
Netas and Me)

(iv) sy &% - @
O G FIOT

(Maximum City-
Bombay Lost and
Found)

(©)
(iii)
(ii)
(iv)
(i)

(d)
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(ii)
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92. Match the following:

List-1 List-II
(a) N.Ram (i) NDTV
(b) Prannoy Roy (i1)) HT

(c¢) Aroon Purie
(d) Shobhana Bhartia

(iii) The Hindu
(iv) India Today

Codes:

(@ b © @
@A) @  Gv) G (i)
B) @Gi) (@ G 3Gv)
€ @) @@ aGv) (1)
D) ) @) Gv) @)

93. Match the following:
List-1 List-11

(a) Facebook (Meta)
(b) Twitter

(c) Instagram

(d) Snapchat

(i) Kevin System

(i) Mark Zuckerberg
(iii) EvanThomas Spiegel
(iv) Jack Dorsey

Codes:

@ o © @
A) @) G @ (@Gv)
B) @ Gv) G (i)
© G av) (@ i)
D) G @ G Gv)
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92. AMIE R e :
©IferI-5 Oifer-2
(a) @. A (i) NDTV
(b) &A™ (i) HT
(c) ==l Sff (ili) The Hindu
(d) il Sife (iv) India Today
77
@ b © @
(A () (@(v) @Gy (i)
B) Gi) @G @G)  Gv)
(©) i) @G @dv) (1)
(D) G (@) Gv) @)
93, AMIE Rl e :
©IferI-5 ©Ifer-2

(2) GPIS ((O1) (i) fex PEES
(Facebook (Meta) (Kevin System)

(b) BZH (i) S LS
(Twitter) (Mark Zuckerberg)

(c) EILIEN (iii) 2O P FoITas
(Instagram) (Evan Thomas

Spiegel)

(d) =G (v) SR (BT
(Snapchat) (Jack Dorsey)
7

@ B © (@
(A) (i) @Gy @G (@v)
B) @ Gv) G (i)
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94. Match the following: 94, epT Rlw T
List-1 List-11 ©lfe<mr-5 ©IfF7m-3
(Software) (Usage in media) (TREIT) (Rfe7 F7217)
(a) Dreamweaver (1) Audio editing (a) TwoTOR (i) wfve afsfe
(b) Indesign (i) Website Development (Dreamweaver) (Audio editing)
(c) Photoshop (iii)) Newspaper Designing (b) Tz (il) STIAIZD (BSFATD
(d) Nuendo (iv) Photo editing (Indesign) (Website Development)
(c) I (iii) TCER Fover fTenizfac
Codes: o
@ ® © @ (Photoshop) (Newspaper Designing)
e . (d) &Sl (iv) GPItH! «@fite
(A) @) @) @Gv) @) .
. , .. (Nuendo) (Photo editing)
B) @ G aGv) 3G
© a @ @) 1) 74
(D) (v) (i) () (i) (@ (b (© @
(A) @) @) Gv) @
B) @ @ (Gv) (3G
© ) @ @) @Gv)
D) av) @G @ )
95. Match the following: 95, Mg [l T
List-1 List-11 ©IH-5 ©lfF7E-2
(Books) (Authors) (9%) (@T4)
(a) Malgudi Days (1) Rudyard Kipling (a) TS (U3 () G oifeig
(b) The Jungle Book (ii)) R.K. Narayan (b) ﬁ@fﬁ%iﬁ (ii) 9. =R
(c) India after Gandhi (iii) Satyajit Ray (c) B SITHIR S (iii) Toyfere 7
(d) The Adventure of (iv) Ramachandra Guha ) ﬁuﬂ\%\wmﬂwmqm (iv) FIo" @7
Feluda
Codes: 79 :
@ @® © @ @ ® © @@
A) Gy @) @Gv) (i) A) @) @@ @>Gv) (i)
B) @ Gv) @) (D) B) @ av) aGi) a6
© @@y @ @ 3Gv) © @G @ G 3G
D) Gy (Gv) (@ (D) D) @G (Gv) (@) (i)
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Read the following passage and answer questions
96 to 100:

Storyboarding is not the only way to visualize your
ideas before committing them to film. Another approach
is the one taken in this book: photo-boards. Their
advantage is that they are easy to create and they share
the optical and graphic properties of motion pictures.
Depth of field and focal length decisions can all be
accurately compared in photoboards, and lighting values
can be evaluated. The disadvantage of this method is
that models are necessary and scenes must be staged,
however simply. The relative merits of storyboards vs.
photoboards have a lot to do with the sequences being
prepared: A small dramatic scene with a limited cast is
ideal for photoboards, while an action sequence
featuring large groups of people is more easily created

with illustrations.

The development of home video technology in the
past decade has provided excellent opportunities for
filmmakers to preview their ideas in very nearly the
same format in which they will ultimately be filmed.
Relatively inexpensive camcorders and home editing
systems that permit clean edits are now available so
thatrough-cut sequences can be easily assembled, and,
of course, the results in many ways are more refined
than would be possible with a storyboard. Like
photoboards, however, scenes must be staged for the
video camera and shooting, the videotaped version is
certainly more difficult for the filmmaker than turning
the storyboard work over to an artist.

Visualizing with videotape is particularly applicable
to nonunion, independent filmmaking because actors
are available to rehearse without significant expense.
While your actors are rehearsing you can test visual
ideas at the same time. If you don’t already own a
camcorder you might consider buying one. Camcorders
are useful to the filmmaker in so many ways that you

will not regret the investment.

The Public access chanel at your local cable system
probably has an editing system that is available free of
charge for nonprofit use. At one time, federal law
required that cable companies provide an access channel

X-30

frmfafe wied StTaiTate T=2@itd A1d I Su-s00 THA
oTea Ted e
ORISR «ig vafebg sl o[t st s
TR W | S qReine «2 I2fhre SEh 9 2@
CRIGIRIG | (FIGIEGH Coff 1 2G| (FIGIEGH
beR i< SeibRieT 3 aifFie (aRB e le Ters yiRcala
I T TF T @R @E @Y WYeeiE
AR T IR 2R O] fefa F215 &y (PG IAE
o8 YRGS | G2 siwfod SpIfcd 2 betfobg fsficer
sjr<2 fom wfeteiom 7l 3 2i-5aiiboa (ofd 09
2 | I AT S Aee 27 | 758 EHIfAcaes g
(FIGIEICET s wrg PRI (ofd F10 (olFs
Q@RI R | S FGF SASESITE AR =GIRIG!
TR & FGIECE (off 1 A8 | [
CHRESERe g ffa ot | @ SRR Ed
ToifEfs @ Pt tofa a0e 513, (T4t SeEae
ol 9% I EHIRIAISETR ARIe 23 |

‘@ feferr o5& o1 wits vetfibg eI A
e 918 Y7o ez | S1a pors SAfbaREs 2/t St
SRR @36 o AR wfkFeeid @@ Aafere o
0 2@ | TeReFeld FEEnd TR @R
‘@I el FIEsR aikl {8 sToiva] T T8I A T
T I PRIEE RS e ge w4 A Gogidl
OIS Ty Iiwis Afivaa afis-berfbalfe am-
beIfbog COfd T 8D | @8 N ARCS 2@ FHIRANSa
AR (RIS B ARG REve o A2
Tt e #iea |

fefe@itbeam MR veivbg fsfid & @3
TRAGE MUHIFWR 2ICF =G P Feen Rsiwa
ferpfie S e | Mo fafie T el 5
SR G0 (0 S 210 | STisaia S s
Tl 2T, St 6 FRFE eeaia FA SRS 2NE |
el «o AT @ FEFCR FEI G ST
I ST QBT 41

S ZIR (T BICCER AW SRR SIR*la2eld
4 A O, B 2Af T e [RTsIeE A1) (ol
ANCE | I QT TR CPee et Sz JioifFF s o




with equipment and training for the citizenry. Since
deregulation, cable companies don’t have to comply
unless a separate contract was worked out with the
local municipality. Today, each cable company is a
separate case, but with the rising cost of most cable
services many companies have opted to continue public
access to offset consumer dissatisfaction over rate

increases.

96. What is the difference between photoboarding
and storyboarding?

(A) Photoboarding is Videographs of real
acting, while storyboarding is illustrations
of characters.

(B) Photoboarding is staged and recorded
scenes, while storyboarding is sketched.

(C) Photoboardingis collection of photos while
storyboarding in collection of coloured
sketches.

(D) Photoboarding follows characters, while
storyboarding follows sequences.

97. What happens to the ‘lighting’ in Photoboard?
(A) Lighting is calculated and evaluated.
(B) Lighting is not calculated.

(C) Lighting positions are fixed for final
shooting.

(D) Lighting is calculated with light-meter.

X-31

25-11
@@ @il aifee aak @GR celia 2o Face
qeeel | fo8 OR WAl deizme ReAd S (@6
@i [ivg frefmeifats sj2s FEFa A,
% R @I WifEg (72 | IS AT (@ (@it
HAFOIR FG I, (€ TG TH ISAAETT Gl
@ @i Srreieitm Tes s fe-ffeimm
G e Totiere wce 52z |

96. (TG a2 EHIREITR -9g AN Fi 2

(A) @GR I SfeTa fefemaifr, @ie
CHIfacfe: sfaames foa |

(B) (FIGIEIRG: Txeifire qar @6 T4 gHipTE,
@A GO @<e fofaw |

(C) FIGIEIRE: 2o 77 =fka Mag @A
CHifacaife: zet Afdfer w6 |

(D) FIGIEIG: sRaE SR FE@ @LAE
EHIfAAITER i SrepTae S |

97. RO A ENFET CFGa” PIGIIS 27 2
(A) =GR 272 il 7781 @<k [l |
(B) =122 {32 ol 731

(C) =TGR sAferia, izeiet wibe-ag &y e
1 A |

S XN

(D) #1135 w1I25-Moicaa aiat Wil =3 |
[ Please Turn Over ]




25-11
98. What is the major difficulty in Photoboarding?
(A) Photoboarding needs artists.
(B) Photoboarding needs equipment.

(C) Photoboarding requires almost the same
staging, shooting, and editing as that of a
film.

(D) Photoboarding can be done only with
artificial light.

99. Whatmakes Photoboarding on videotape cheap?
(A) Rehersal does not require any fund.

(B) Nonunion are non-professional, therefore,
no fees is paid.

(C) Camcorders are acquired on rent.
(D) Low cost Camera and Non-union artists.

100. Why ‘Public access’ to the facilities of cable
service companies is being opted by most of these
companies?

(A) To avoid taxation
(B) To earn goodwill of the government
(C) To avoid investing in cable service

(D) Tooffsetthe public anger for increasing in
the rate
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