TNSET 2024

Module Name : Mass Communication and Journalism
Exam Date : 07-Mar-2025 Batch : 14:00-17:00

Sr. L .
No Mass Communication and Journalism

PAPER II

Which of the following Statements are true about Mughal rulers

The Mughal rulers in India used

(i) 'Vaquia-navis' as public news writers to record the events of importance in the empire

(ii) 'Confia-navis' as secret news writers to record important events in the empire

(iii) Ministers read these news letters to the king every evening

eraumalsralmmlel QLOMETEVW STFFSHET GMSHSH Fa MM o660 eTemal FiflimeaTenel:

QLOMHEVTI HTFTHET @BHWmellev LNeTau®Ld (nemm&sem 6Ll LT LI(H S S 6or:

(i)"eum& Wjeum BeTen" eTedrm QILIMSIaITET QFUIS) 6T(WSSTETI&H6T STFTHISHSH 6 Bl& WD (NEHH W Bl&HLN6&6TL LIS 6]
Q&FWIGeTI

(ii)" & 60T LW Bafeu" 6T6dTm THAWEF Q&S 6T(DSSTETIHET S| JFMTHIGST 6V Bl&H WM (WHEH W Bl&LDe&Ha6TL L6
Q&FUIGeT

(iii) @ BB & H19.5MHIGM6T SMINEFFTGH6T HeT(PLD LDMMVECHISH 6V TFHHGSL LIGSSIS ST IQ 60T .

A: (i) only

@ LG
B: (i) & (ii) only

(i) nMMILD (i) LD
C: (i) & (iii) only

(i) LDMMILD (iii) LOL(HILD
D: (ii) & (iii) only

(i) LOMMILD (iii) WL HILD

Match the following to identify intercultural communication ethics of different

philosophies.

[a) Arstotle - (1)  Virtuous, selflessness, duty, patriotism, hard work

(b) Confuclus - (i) Patience,compassion, self-patriotism, Kindness and love

(¢) Buddhist - (iii)  End human suffering through active intervention in this world
to make it better

(d) Hindulsm - (iv)] Speech act, speaker, audience, purpose of communication

LGy &5 EIOTIISUTET] & (ETHL 65T SIEUTEHETE) HEVITE FTImI&H Eh (8 @)enuSlsomest
seaunbsTLTY OphlpennsansT Qumhssis.

a. flsomiigsy i BeuGleu s, swipeuiblsiTenio,
sLenw, BT HIuHm, &igesr
2_emipliy

b. &esrdsliwdlwisi i Qurmienio, @ yHab, Hlumesid,
&(HENERT LODMILD SHEHTL

e. Ubhs (gpmesfl iii.  wesflgefer sisruksensT
W1p6 (e Clmmes (Heury,
SieuhH ey HensuuilLmosy
BUBLILSEE ppeuLd B _suens &
APOUT&Es (igu|ib.

d. @bBsIwsD iv. Gué&smyly, Cuasery,

UM T EmeuWITETT, 58660
QmrLiiesr Crmassib.

A (a)-(id), (b)-(iii), ()-(iv), (d)-(0)
(a) - (i), (b)-(iii), (¢) - (D), (d) ~(iv)
B: (@)-(iv), (b)-(ii), (c)-(i), (d)-(iii)
(@) - (iv), (b)-(ii), (c) - (i), (d) -(iii)
C: (@)-(iv), (b)-(i), (c)-(ii), (d)-(iii)
(@) - (iv), (b)-(i), (c) - (i), (d) -(iii)
D (a)-(iii), (b)-(D), (¢)-(iv), (d)-(ii)
(a) - (iii), (b)-(1), (¢) - (iv), (d) ~(ii)
Given below are two statements one is labelled as assertion A and other is labelled as Reason R

Assertion A: Conglomeration has concentrated on attracting and entertaining consumers
Reason R: Newspapers have become increasing colourful, and celebrity oriented

FECLD @UetT(h FnMMIGHET QAHTHHELILL (D SeUDHMISES FnMml A LDMHMILD SITF6OrDd R eTeort QuWIL LU (H6TerTeor.
Fahml A: L&aIE QFUISHS ST (H 56T BETCaTI&Hm6Ts SHalfalSHalh QUTWSICLTHGSGLD &HaleTin
QFNIG SIS 60T 60T

&ITIETLD R: Q&F LIS S M6T&H 6T 6Uesoreor oW M&H D LN FLeHI&S @685 WNHR WSS el eflliLgnsa|n wmmmleill L eor.

A': Both A and R are correct and R is the correct explanation of A




A MHMILD R @revor®Ld Fifl. .nmHmih R eTedTLIG A-@)\6dT &Fiflimeot efem& &L oL@ LD,
B: Both A and R are correct and R is not the correct explanation of A
A WDHOID R @eor@G b Fifl. R eTedrLIS A-@) 60T Fiflwimenr eNleng &b 3606V
C: Adis the correct but R is not correct
A &1fl 9460160 R S6um
D: Aisnot correct but R is correct
A SN 9L60TM6L R &if]
Enhancing the effects of a message by offering the audience a prior context to interpret subsequent communication is explained by

G0 GMSS SHam6LI LIMTEeUWITET & E65E (WLTeTCr Q&MTHSS QFTLTFRWTET $56160 Q&ML (LM eLH6ILD
Qs uiler aflemeTeysemear CLDMLMGSSID (WHemm

A: Social scientific theory
Fengs nleflwev Carlum@
B: Uses and gratifications
LIWI63TE 6T LM MILD LO6OTBlemM e
C: Normative theory
QBMI(Wenm C&MLLIMH
D: Priming
WSHTLLILIH S S) 56V
Which of the following concepts defines the idea of believing in the superiority of one's own culture ?
RMUT HOTS QFTHSE HVTFEFTISHMS CLOGTENLDITSHES &HIHSILD & ([HHSH U6V a6t T MILILISI

A': Cultural adaptation
HUMFFTT H(LD6U
B: Culture shock
SHOUTEEFTT AP TFF
C: Collectionism
Fo_(H &S 60T6mL0
D: Ethnocentrism
@) 60TE>&6V6U T LD

In terms of 'Sadharnikaran' theory, the human psyche is composed of how many permanent moods ?
PG TIBIGT6T” CHITLLIML Q60T LIl 106flg 2 emelluley 6155 emen BT HST LneThlenevgsernasl LNifleaas Ll G erens?

A: S
5
B: 7
7
C: 9
9
D: 11

11

Given below are two statements; one is labelled as Assertion A and other is labelled as Reason R
Assertion A:The press is the instrument to inform the people

Reason R: Mass media needs to be free of control

In the light of above statements, choose the most appropriate answer from the options given below.

FECL @ TetiT( FaMMIGET QHTHEHESLILL(H AHUHMIGHES FaMm A LDMHMILD &TFeorid R ereorll QUL LUl G eTemeor.
FaMl A: 9|F& 26TL_G 1D TTLIS HHEIVSHEMET I0G&5EH5HEG 2 Malls G &mall LG

SITIeoorld R: QUIME! 2611810 &L H1LILTH E)6VeITLN6) @) (B8 8 Ceueuoriq gl Sieu& wih.

GLM&HEUTL Fn HMIGEBHE G, BLOEG&H600TLalMNI6L @ BHS QLIMTHSSDTET LFanevs CSHTHOSH &S] 0.

A': Both A and R are correct and R is the correct explanation of A
A MHmID R @reor®id Fifl. Gosyiih R eTedrLIG A@ et Fiflwimenr aflemdasin
B: Both A and R are correct and R is NOT the correct explanation of A
AMHMILD R @reor® LD Fifl. SL60rmev R 6T6dT LIS A-@)60T &iflWwiment eflemé:as1h 26v6v
C: Adis the correct but R is not correct
A &1f] 9460160 R S6um
D: Aisnot correct but R is correct
A SN 9L60TM6L R &if]

The Latin term "diurnalis" means
VGG 60T QIF TEVEVITEIT “60)L WL T6OTEm 66N (Diurnalis)” 6T60TLIG 60T GILIT([HET




A Daily

G eorafl (Daily)
B: Diary

BTLGSMILIL (Dairy)
C: Journalism

@silwey

D : Journalist
@sBwevmery

A view of humanity that justifies inner beliefs and unilateral self-assertion, as well as competition based on these' is associated with .
060N SEB LD LSS ITET LITTemel 6T6dTLIGI 2_6TEH600T J6) BHLOLNGHem&H&6T LM MILD 6(HS6MEVLILIL FLOMeT &l 2 MG 1T
G WeaiHenm BWTWLIUGSS CUITL LY & & erennuiler Siq.LiLienuiley 2 L 6T QSMLFLenL WS

A Collectivism
Fol_(H &S 60TemLN
B: Individualism
sefllsgieuid
C: Pluralism
LIGiTemLO & SleULD
D: Feminism
G\ LI6voTEDOr | WILD
Which of the following is incorrectly paired ?
(1) UNDP - United Nation Development Party
(2) UNFA - Uganda National Farmers Association

(3) UNICEF - United Nation's Children's Education Fund
(4) Theory of Rural Appraisal

B LD G 56007 e MHNJl6V 6Tem6U SeUMITE L1 QLITIHE S LILIL (H 6T6rTeor:

(1) UNDP- 368\ W BTH&6T auemidd &L &) (Unitied Nation development Party)

(2) UNFA- 2_ssmeoorL T efleu & mui &6t G5F W Gnl LeminliL| (Uganda Natinal Farmers Association)

(3) UNICEF- 83&R\ W BT(H &6 GLD1H60 S5 Eh &8 mer &evall auaTI&ES) B (United Nations Children's Education Fund)
(4) TRA - R gmoliym Gubum@® G&TLUM® (Theory of Rural Appriaisal)

A 2and 3 incorrect
2,3 Heuml

B: 1 and 3 incorrect
1,3 Heuml

C: 1 and 4 incorrect
1,4 eum

D: 3 and 4 incorrect

3,41l

Match the stages in behavior changes with hierarchy of effects:

Stage Model Hierarchy of effects

(1) Social psychology fa) Awareness-interest-
Evaluation-trail-Adoption

[2) Diffusion of Innovations b} Cognition-Attitude-
Behavior change

{3) Family pkanning lc) Attention-Interest-
Comprehension Impact-
Attitudes

(4) Marketing and advertising {d) Knowledge-Approval-
Intention-Practice-
Advocacy

BLEERS rDprseiler Uigiflsneusmenars Cluimmmssis.
uBleneo wrElflser eflensneymafisn suflens

1. Faps eemeilusy a

siffliysrTiey Syieud -
wHnGises - Conpene - Hpsusy

2. yHw semiifiglysaflsr ursus b) @ypfleurpmes - weaTliumETEn -
[BLEERS MDD
3. @EHwuSELLSILs ¢) Smeusmid- gyifeuld - @LEOWLTES
SIS - WETLILIMEIT S
4. FpensUufiEse whmb P d) sifley - SIREHTTD - 2_FTEmHEmTTay -
siembLIFUILFiE S LD - g s e

Az (1-@a), (2)-(0), B)-(c), (4)-(d)
(1-a), (2) -(0), 3)-(¢), (4) - (@)

B (D-(b), (2)-(a), 3)-(d), (4)-(c)
(1)-(b), 2) (), 3)~(d), (4 - ()

C: (D), 2)-(c), B)d), (4)-(b)




(1-(a), (2) -(c), (3)-(d), (4) - (b)
D: (D-(d), (2)-(a), 3)-(b), (4)-(c)
(1D-(d). 2) (@), 3)-(b), 4 - (©)

Development Communicators are committed to meaningful Communication in all development efforts. It is essential that certain special process skills have to

be nurtured pertaining to:

QUETIFRL 60T QSTLFL ML HHEUD QG TLTUTETIHET N FTSHS(LNETET H8&H6U6V QST 6U6TTEFF &S T 3 6MeoTSH S
WWHR Seflanh Q& MEOTY (BLILMS 2 MFQFUIRGTMET. eUeTIFF & 2a18 56l IS 6 Flev GO 5555
QFWWPMMS HMETHET aUFIWILD, |6em6l:

A Diffusion of knowledge in concentric circles
MOWGMG CHTERW eIl L LI LMeng&erfley oimlalll Ligealey
B: Coherence of communication and Social Structure

S5&HAI6) QSHTLIL DHMILD Felns &L LenloLiLNey ¢ (h b S enemrel Sl

C: Special understanding of development process for a given area both at micro and macro level.

F o OHOID GO 6Te|&6T 2 6Tefl L Q&ETH&HSELILLG 6T LGS Ulley aueTids S L migsefler QFwenenm &mls sl

FAoliunsl Lflbhs Q& meTeEn 60

D : The transfer of technology between the rich and third countries.
QUETIHS LOMMILD eETMMD STLIL BT(HHEHSER LU QS MLA6EIL LGS @)L LOMHMmISEE6

The 'Sacramental Marriage' of the traditionalists is polygamy for the man and perpetual slavery for the women,
ULpemLo6U &) & 6rfl 6T “Ly6vT1 & 85 ) (5L 6UOT LD 6T60T LIS 21,6007 L0 & 601687 LIGVSSITIT LD6U0TLD LOMMILD G\LI6T0T600t 60T BT ST
319600 G H60TLD.

A Mahatma Gandhi
&MTHLOM HTHS
B: Jyotiba Phule
Gurd) yme LianmoCe
C: Lokmanya Tilak
BeVTELOTETW Hevds
D: Dr. B.R. Ambedkar
Lm&LT. B.R. QDCUSSHT

Who believed the following statement ?
Most economic and social activity is regional, rather than global and still there is a significant role for nation states.

UetTeu(BLd &(BS6ems HLOLILIGUT WIT?
QUBLLLIMEVITET QUITIHETTSITT LDMHMID Feng:F QFWeLITLTersl 2 susermallfE ulléy @eveumine LITTHEH W Sjemailey
BTL® BvssTs GOILINL G588 LnkISTHm Caleorh L.

A Globalist
2 QUSLDAITE
B: Traditionalists
ULpEmLDGUTE)
C: Transformationlist
Srlynrhne s
D: Localization
2 _6ITe6IB [ LOWILOITEH &6V
Paulo Freier's Model of communication consists of five key concepts:
QUETCAIT SELIQTUIQWIT-E) 60T H&H 6160 QSTLTL GMSs LNeTalbld BbS! (&R &([HE S8 6MeTs: 68 TeurL_gi:

A: Nature culture, Literature, dialogue, Communication and participatory
@UIMensL1 LieooTLIT(H), @6v&HRIWILD, aIF6TLD, H&HAI) QGTLIL| LDMHMILD LIBIGHML]
B : Dialogue, conscientalization, praxis transformation and critical consciousness
QUFGTLD, LDETETL & 2 enIWITL6Y, LSS LmMmMmLD nmmild Sl 2_eoriey
C: Critical consciousness, participatory, globalization, language and transformation
Gy 2_emoriey, 2 euseTmall LIBICHMHL, QL LHmild rmmLd
D: Conscientization, globalization, critical consciousness, transformation and language
ETEFMLG 2 emFWITLEY, 2 6V&LIDWINMESE6, el 2 aoriey, THMLD LMMID Qomidl
Process by which message passed from one person who originally received it passes through number of additional people in complex chains is known as:

BUFSEDSHEG @ 6L uleumer $&H6u60 LUFIDTHMLD B QLMIAIS eTTLIS! {558 6Ue06V (NS 6T(LNE606V 60)6U5 D) ([H& G LD
BUFILLD @S @6TmIHEG CMLULLaIF&HEHHE HLSSLILGLWM QFWweanms FniIGed Lereu@mumm sflwliuGems:

A Two-step flow
@ eor( LI Blemey gL L LD




20

B: One-step flow

6 LILGBlemev gL L LD
C: free-flow

uIg Blemeulmm L L LD
D: Multi stage flow

L6V LG Blemev gL L LD

MatchList | and Il

List | List Il
| Chandra Vidyasaga (a) Fought against
untouchability
] Mahatma Phule (b) Opposed child Marriage
1] Beharamiji Malbari (c) Education, health, flood

and famine relief

IV Swami Vivekananda [d) Campaignin favour of
widow remarriage

U igugty Igg uliguwie Il 2o er Qummhsis.

Ul iguiss | Ul iguwsiy 1l
L shdlgr ehbwnens) a) SeMLTENES aETTEd

Gurgmgweu

I wamrgor gamGea b) @yhenss Hpoanseng afljssny

. Guanymbgd) weoumfl €) &6, B Leumeud, Cleusitamd whmd
LEHED

vV, asumdl e Gousmment i d) elgeneusst wpioeh HilgE
SiyFEmTmd

A 1-(d), I-(a), I1I-(b) and IV-(c)
I- (d), 11 - (a), HI- (b), IV( c)
B: I-(c), II-(b), I1I-(d) and IV-(a)
I- (c), IT - (b), I1I- (d), IV( a)
C: I«(d), I1-(b), ITI-(a) and IV-(c)
I- (d), II - (b), III- (a), IV( c)
D: I-(d), II-(c), I1I-(a) and I'V-(b)

I- (d), II - (¢), III- (a), IV( b)

Which of the following areas do voluntary agencies operate ?
I Charity and welfare

II Generation of Income / Funds

III Relief and Rehabilitation

IV Service and Development of Human being

LNedTeu(®Ld 6T S L1 LIGSH S6flev S6iTeor Tl Q& mevor(h) [0 61 60T hI &6 618 W6V LI (H ) 60T M 6or?
1 Q& mevor(h) LDHMILD BHEVSH L L LD

11 QU(BHLOMEOTLD/BIH) 2 ([HeUTE & LD

I LS LMoL mIeUTLREY

IV l0&:& @558 MT6T GFemed LDMMILD (P6TGeTMMLD

A: 1,ITand III

L, 11 Lo oILD 11
B: I, Iand IV

L 11 Lo mid IV
C: ILIland IV

IL, 11T Lo oI IV
D: II,Tand IV

11, T Lo mILd IV

The Satellite Instructional Television Experiment was launched on .
QFWMM&HHCHTET AN 6MISH QSHTNVESTLF CFTEH M6 (SITE) QML LILIL L 2,600T(H)

A: 1978
1978
B: 1977
1977
C: 1975
1975
D: 1979
1979

In which of the activity, the reporter has no right to deal with victims in a crime scene ?
&SmO Bl&LaALSH0 UTHESIUL LT GMES QFWevserfley LeTal(bLd 6Teng s 6n&WMeT BlIHLIHSHEGS 2 flenin @ evemev?




A': Photographing the victim without his consent
uUmSsasLuUL Leaufler oienS ullear siauenrll ens UL QG S&560
B: Interviewing the witness
FTLAUILLD CULLY TR S0
C: Getting quotes from the police
STl LD @WBHS CUTEFSBIGHE 6T GLIMIS56)
D : Report the incident as a direct witness

9bS bl&pe GHSS GBI &MWL oeflgs5e6
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Mateh List | with List 1l :
list1 | Lst 1t
Medium Talents
@ [Oniine [T TverbaiTalent
b Magazine 1 Technology
c Television r‘ Longer Deadiines
d small newspaper IV | Everything
Choose the corect answers from the options given below.
UL iguish | gg UL iglel || 2 L6t Gl 5is.
UL LgUIsy | UL lguigo | |
2L &1 Clawisoflmenio ssir
a. SueTensusT I sumisGlomfls Hpento
b, @z . Qg miflespi U
c. Cpreneussf 1. 2115 usflwyiy Crrh
4. Ay QeiFlsmrsr . SiEnETHHID
A: a-Lb-MLc-1L,d-1V
a-1, b-I11, c-1I, d-1V
B: a-ILb-ILc-L,d-IV
a-IL, b-IIL, ¢-1, d-IV
C: a-IV,b-ILc-MLd-1I
a-1V, b-11, c-1II1, d-I
D: a-I,b-Lc-1V,d-1II
a-IL, b-1, c-IV, d-TIT
22 "Freedom of Speech and of Occupation or business belong only to the Indian citizens and are subject to reasonable restrictions". "No 'Open sesame' for the
outside news heavy weight can be mindlessly granted" - was expressed by :
"CUEHE HHHH T LDMHMID QSTLSIL D VeVS! a6t &E &HHHH TLD 6TedTLIS @BH Gl90655EHEHE DL GG QFTHSLOMETSI
WMHMID 9F BlWmwwmer &L GUUTh&EE85E 2 L UL L&, “Qealafllimg QF UG WTETIEHE5&H ST (NHH WSSl
“gLIL160T EG&FLD (Open Sesame)” S8 LG 2i616E (WDIQWTSI” TN FoMSIUIGUT:
A VR. Krishna Iyer
V.R. S\ ([H61q.600TIT QW
B: Verghese Committee
aIySev sl g
C: The Official Secrets Act
SIS THF WIMBIGET FLLLD
D : The Press and Registration of Books Act
USHflEens WHMID LSS LT e|&H6T &L LD
23 Media companies do not treat this as a primary source :

26L& [BlMIGUETHIGHET @) 6UDHenm (LNSHETENLD QFUIH STTDMHS &H([HSHEH ol _MS.

A: Tip - offs

SILL5 Q&THLILGITSH6T
B: Freelances

FUWMTSeorL! Licool &6l

C: News releases

QFWIH Qeuefluipraer

D: Pressure groups
BIUBSES G
24 NATSOT in broadcast journalism refers to .
eIl @5Luwiede) NATSOT 6T6dTLIgI 05 GOHGERMS.
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A': Natural Sound
@UMens 660
B: Natural Sequencing
@umenswimer alflenaILI{HS 560
C: Natural Syncing
G\ WIHE® & WITET 65 F en &6y
D: Natural Syndication
@) WMen &5 WIm6oT &) 6voT1q G869 60T
Given below are two statements. One is labelled as Assertion A and the other is labelled as Reason R.
Assertion A : Online Journalists present information in layers, using a variety of story forms.

Reason R : Online is about showing, telling, demonstrating and interacting.
In the light of the above statements, choose the most appropriate answer from the options given below :

FECLD @UetT(h FnMMIGET QHTHHSELILL (D eUDHMISES Fndml A LOMHMILD &ITF6ord R eTeort QuWIIL LU (H6TeTeor.
Tl A: 3L60TeM6EVET 2615 @ ST T&HET Q& WIS & 6rfleT LIsEalml a1lqaImkIgG 66Tl LIWLeTUMG S5 &8 61608 606
IO EHOHHTHS &TLFLILO S SIH T

SITIEUOTLD R: 3L,60T60)6V60T 267G LD eTedTLIG BT (HSH6V, QF TGy, ellanssneflis QF SIS TL (H &6V MM
QBTLILQS&TETEESH6) LG WeImenm 2 6TeTL_&&R IS

GLpgaenorL el pLILIGIS6 60 @ BHS LM &L FaMmIGHEHSHE WL QUITHS SN LFHamevsd C5Fe|Q & Wiwa]LD.

A Both A and R are correct and R is the correct explanation of A
AMHOID R @reor®Ld &ifl. R etedTLIg A@) 60T &iflwiment eflemas &L
B: Both A and R are correct and R is not the correct explanation of A
A MM R @revor(Ld Fifl. R eTedTLIG A@) 60T Ffluiment ellemgs&sln 2(606V
C: Adis correct but R is not correct
A &ifl 9L60TT6L R Haumi
D: Aisnot correct but R is correct
A S6UMI 3,676V R &if]

What is a 'Masterhead' ?
DML TR QML 6T60TLIGI?

A': Master headline of a page
2(h LUHSHSH 6T (LNH6Tenlngd QF TS HeneuliL]
B: Master headline of the first page
(WPH6 LS&HSH60 2_6T6T (N&HETenng QF LIRS SemevllL]
C: Top Editorial content
(WS eTenLnwment 6Tiq L GLTfluev Q&S
D : Details about Publisher and Editor
LUSIUmeTT WM 6T L LT GMWHS Fo6a160

The first UK National newspaper to make its content online is :

SeTSl QF LT GHEL (B e THm6T 2,6Temnevenilsy Qausflulll L (n&Hev B&& W BT{H&erler (UK) Ca& W BrerflsLh

A': Daily Telegraph

QLI QLG sl (Daily Telegraph)
B: The London Times

%) 6V600T 60T 60 L_LD6MN (The London Times)
C: The Time

&) emLLD (The Time)
D: The Guardian

&) &MTTIQUI60T (The Guardian)

Highlighting the key news factor deep inside the story is called as .
QFUIRGSEL HTIEH G QF LG U6 (N&HEH W SDFHIG6T (LPeTafleaneliILihEH & &ML (heus eTeorLILI(B)ILD.

A': Pizza effect
L am ellememeay
B: Tornado
QLITFermGLIT
C: Slow burner
6rVG6VIT LIeoT Iy
D: Threshold
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SrGaqmeu(®

Which are the pioneering stages of a product life cycle ?

1. To educate consumers about the new product

II. Market segmentation

I11. To show that people have a need they did not appreciate before and that the advertised product fulfils that need

IV. To show that a product now exists that is actually capable of meeting a need that already had been recognized but could not have been fulfilled before

SWTALN6T auTh&Em&E GLpm& Ul 6T (WETCETITLY Blen6v 6TS5I2

Luysw swriluy @ilss BIsICaNG&E ABWSILGSSISE

1. Fhens alen s LIl G 560

IIL. L0&:&EH&H G S CHmaUWITET (B SWMHILIL, @S5S (LET SeUTSHETTEL LIMTTLLLILLTIN6 @@BHS! oMM @LICLIMSI
aflembUFIU@SSLIULL KNG ABSHS CHemeal LTS5 QFWWILGemnSES &ML (H &6V

IV. gH&HeTC SBISSTTID QUMM CHemalemil] LLTHS Q&F WD HmeT Q& Tl Fhanguiley 2 6Ter QLITH6T
AlaTDLITES 515 E (6T &HeleTd GQLIMeTeuemey. 607w eflembLITS 316G LILNG CHemeaisamerl LLTSEH Q&Flialamnss
ST (H &6V

A: 1,1l and III only
L 1L, 11 oL (pLD
B: IL Il and IV only
IL, 111, TV L (H)LD
C: L HIandIV only
LI IV (LW
D: II &III only
11 & 1T Lo (HILD
Given below are two statements one is labelled as Assertion A and other is labelled as Reason R
Assertion A:The action stage in the AIDA model involves getting the customer to make a purchase commitment and closing the scale

Reason R: This model assumes the receiver in a persuasive communication situation like advertising is an information processor or problem solver
In the light of above statements, choose the most appropriate answer from the options given below

FECLD @TeT(hH FnMMIGET QASBTHGHELILL (D HeUDHMISES Fndml A LDMHMILD SITF6oord R eTeor 1 QUL LU (H6eTerTeor.
Famml A: AIDA DTH 6T QEFWeLITL (B Blemev 6T6T LIS QUMY &S WITETT aUTHIGalnS 2 MG QFUIS 6Tenel
BlFevoruNILISI &L,GLD.

&TFeoorLd R: eflem b LITLILIHS SIS 60 MM F&&H60 STLILITeT GLITeTm @&Lpedley QUMIBT 6@ 6UMHLIMISSID
5&aI0QSTLILU @LuUsTs: @bhs TR &GS MS.

GLM&E00TL Fn HMIG 66T LI, BLp&evorL el (BLILIMGIS 660 @) BHS QUITHSSLDTET LIHmevd CHIHOSH &8N,

A: Both A and R are correct and R is the correct explanation of A
ALDHMILD R @reuor(hD &Fifl. R 6T6dTLIGI Ad g meot Fflwimeor eleng: &0
B: Both A and R are correct and R is not the correct explanation of A
AMHMILD R @reor®Ld Fifl. R 6TedTLIG A& Meor Fiflwimeor eflemdasLh 3j606v
C: Adis the correct but R is not correct
Aetettugl Fifl. guemev R &1l B16b6v
D: Aisnot correct but R is correct
A etetTLIS! FIfl 91606V, 3LeoTTeL R &1

The first dominant paradigm of international communication was described by

LIeTeoT ML (B S& 6160 QSTLFLIG (n&6ev CLVTH &S &(HSH W GMSE elauflgselr

A: Marshall MacLuhan
LOMTJ6G60 QD& 60T ITEsT
B : Arvind Singhal
TelbgS GG Ty
C: Everett M Rogers
TR M G ITien
D: Noam Chomsky
GBTLD CFMDeNVGESH
Allotting a budget as per sales volume is known as
efllHLIEET 96T6|&EG FHL DS @8I&HESH60 eTeTLIg!

A: Ad-spend
afleTbUITE QFavey
B: Media plan
Wi wim S LLd
C: Consumerism
msFeilwey
D: Advertising to Sales Ratio

aflemburd Mo eflHLeneTs G mer NS S0




33

34

35

36

37

The written or spoken part of a trademark, in contrast to the pictorial mark, a trade mark word is called

2@ AUIES5SH (WSHaTUWiler CLUFUILGIWD 3606l TWSLILIGILD UGS, euenguiliul L @gﬁ]ufl_@as@ WTHOTS 98T DTS
QEFMLTE &S LILIG S

A: Consumer Franchise Building
HISTEAMT (NeM&EMLD &L LemoLlL]
B: Idea Advertising
&HHSH WL elleTdUFD QF UISH60
C: Industrial Advertising
Qs mdlevgienm ellembUTh QF WIS
D: Brand name
Ny meoorl. Quiwy
The three key elements, a message, placed on a useful item, given free to consumers, with no obligation to make a purchase are

&(H LIWLgDI6TeT QUITerfleir 158 emneaudhas LIl QF LIS, BIGTCATHESE @)6ValFINNS aUpmhIsLILG 6USI, mnrﬁjss(‘&s)_lamr@m
6T60TM & L_LITWILD @)606m6V LG W eLNETMI (D& W T MIG6IT eTeorLILI(BILD.

A Price off deal
allemev GemmLIL LILBSD
B: Advertising specialties
allarburliL@® S siIse0 FAmUILNwevL &6l
C: Self/-liquidating premium
&FW/-NFI WG58 &6 560
D: Premium

Wifidlwin

Match List | with List Il

List -1 List -1l
Brand Slogan
() Home Depot [a}] The pursuit of perfection
() Southwest Alrines (b) Youcandoit. We can help
() Lexus [c] We must protect this house. | will
(V]  Under Armour (d} A symbol of freedom
L6 198 Ui ue 1 et Q) g5
uligus I uilipwss I
Wymesar eflanbuy aunFsD
() Cammb ylGur (a) ;_t,m,rnmmg, Gay
) CgearCung (b) gD 561 2_HeyG
shilomes
himeuemn
(1) Cleusensio (c) sfilenL mmb SLLMWLIONS LINGSTSS Coussem(hib. mrsir
GClFiEauenr.
(V) ungsmigLer (d) s@bElrsslear sepLWTETD

A (D~(d), D~(c), (IID-(b), (IV)-(a)
(D-(d), (D-(c), (ID)-(b), (IV)-(a)
B: (D(b), (ID)-~(a), (IID-(d), (IV)-(c)
(D-(b), (ID)-(a), (II~(d), (IV)-(c)
C: (D-(b), D-~(d), (ID)-(a), (IV)-(c)
(D-(b), (ID-(d), (1)-(a), (IV)-(c)
D: (D(c), (ID-(d), (IID)-(a), (IV)-(b)
(D-(c), (ID~(d), (I)~(a), (IV)-(b)
This is a more difficult communication objective to achieve because of the higher involvement of learning process

&HMHMEL QFWWmMMUNE SIH & FHILIME &ML G6U6DoTIq LIS 6T SIS CHTHHSMS MLaISMNE W& LD &9 60TI0MS
2 66N H&HUVGSTLTL] (LD

A': Brand recognition
ymeoorl. SIBIS&TyD
B: Brand recall
N ymesorL oo SjemipLiL]
C: Brand attitude
LA mevor. o em1&nemm
D : Brand Positioning
NymeoorL Blemevl LIS 560
The Fairness Doctrine is expected when

GBI GMSS CHTLUMMH TLICUMS eTRFUMTHSLILGRMSI:
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A Aprogram/advertisement takes an advocacy position
2,516 Blemeuenl @ HIL_LLb/efleTdUTD 6T(h &S50 & TaTal S
B: Adequate time devoted to advertisements based on the products usage
2 MUSHILI QUITIHL&6rledT LiedT LML 19607 31 L1LiemL_ull6y eNemibLIThISEHEE CUMSINMET CHITLD S5 G5
C: Identifiable display of sponsors
ANeTDUTSTT I8 6m6T SiemLWmeTLILG SSID 1g.6vLCer
D: Paid appearance of a product in a planned program
SULALLUL L S LSH6L 2 676 LietoTld QEFSSLILLL 2 HUSHQUTIHL &6 6T G5 mmmLb
Advertisements which are directed by the manufacturers to the distribution channel members such as wholesalers or retailer are called

QTS S 6lMLIET 6OTWITET T8 6IT, HFlevevemm el LIem 6ot WM& 6T GLimesrm eflmuement allBlIGWImssL1 LNifley 2 mi 1T & E6 6
SWTHALUTeTF&6TT6) 6ULMEISLILIGILD 66D LI I 6T

A: Consumer advertising
HISFCauTT ellembUTlILBG &&S60
B: Industrial advertising
Qs mdlevgienm ellerbLTliLbH &S5 60
C: Trade advertising
aueoo| & elemnLIT LD &1 560
D: Professional advertising

QT wenm afleTUTLILG S SIS 6V

Given below are two statements:

one is labelled as Assertion A and the other is labelled as Reason R.

Assertion A: Volume of coverage that a PR campaign generated will reflect the success rate of that PR campaign.
Reason (R): A millian press clippings mean nothing if they are not read by the audience.

In the light of the above statements, choose the most appropriate answer from the options given below.

FECLD @T6T(H FnMMIGHET QA&BTHHELILL (D HeUDHMISES Fndml A LDMHMILD SITF6oord R eTeor 1 QUL LU (B eTerTeor.

oMl A: PR LNTFFTISSI6E 2 Heums s LILGILD eNleaTUT SLMmmev 6Tevemney ibS PR LITFamrEH e Qaumme &5a7s 55 60
Wreued&sib.

GITFeouTLD R: 62 LO6Led WietT G erfl 1L IS & 6T 6T6TLIGI Sema LITFenaULITETI&HETM60 LI &8 (LIQWITHEn6 6T LIenSS Sl
Geuml @) 6Leme6v.

GLM&E0TL Fn HMIG 66T LI, GLp&evorL el (BLILIMGIS 660 @ BHS QUTHSSLTET LIHmevd CHIHOSH &8I0,

A Both A and R are correct and R is the correct explanation of A
ALDHMILD R @Teior(hLDd &Fifl. R 6T6dTLIGI Ad g Meot Fiflwimeor elemg: &0
B: Both A and R are correct and R is NOT the correct explanation of A
AMHOID R @eor@G b &Fifl. R eTedTLIS A& meor Fiflimest aflemd: &I 96vev
C: Adis correct but R is NOT correct
A et Fifl. 94606V R S6umi
D: Ais NOT correct but R is correct

A 6TebTUISI UM, 9606w R &l

Match List-1 with List 1l

List 1 List Il
PR models Purpose
(A} Press agentry/publicity (1) Scientific persuasion
(B) Public information () Mutual Understanding
[C) Two-way asymmetric (ny  Propaganda
(D)  Two -way Symmetric (IV)  Disserination of information

Uligwisy | 2 Leir Ul igwsd | | U Glumms&is

uLiguisul uLigwsul |
PR wr&lflssr Crrésn
(8)  usdifléens gblgesori il / (1) Synfleflwey i Hlwimesr
GleféLig (Press SITseT (blB60
agentry/publicity)
(8) CGlurgieurens saeuey 0] ursnouy Yiflha ssriey
(c) @ - Fwafflsenio () Ylggsmro
(D) @ -sufl L Teno (IV) B&6ued UTULSH60

Az (A)-(D), (B)-(ID) (C)-(IID), (D)-(IV)
(A)-(D), (B)-(ID), (C)-(IID), (D)-(IV)
B: (A)-(D), (B)-(D) (C)-(IV), (D)-(IIT)
(A)-D), (B)-(ID) (C)-(1V), (D)-(1IT)
C: (A)-(ID), (B)-(V) (C)-(D), (D)-(IT)
(A)-(ID), (B)-(IV), (C)-(D), (D)-(II)
D (A)-D), (B)-(II) (C)-(I), (D)-(IT)
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(A)-m), (B)-(II), (C)-(D), (D)-(IT)

Match the List-l with the List Il

List 1
Company
(@) Thermadl Ltd., (1)
(b)  AirIndia (I
(c) ReserveBank of India ()

(d) Hindustan Lever Ltd., (IV)

List 11
House Journadl
Hamara
Without Reserve
Magic Carpet
Fireside

ULllguisy | 2 LedT Uliguisy liggl Clummssis

Ul iguisv |
15lm]6uesTLD
(a) Qs iwev eNBGLL (Thermal
Ltd.,)
(b)  gF @bHw (Air India)

(c) flagsu ummis ol
@mb&HIWT (Reserve Bank of
India)

(d) afihgiensmer e8aur
6NBGILL (Hindustan Lever
Ltd.,)

A (@)-(1), (b)-(D) (0)-(TID), (d)-(IV)
(@)-(1), (b)-(ID) (c)-(ID), (d)-(TV)
B (a)-(ID), (b)-(1) (c)-(Iv), (d)-(I1T)
(2)-(1I), (b)-(T) (¢)-(Iv), (d)-(TID)
C: (@-(aV), (b)-(1D) (¢)-(D), (d)-(D)
(@)-(1V), (b)-(1ID) (e)-(1), (d)-(T)
D (a)-(IID), (b)-(IV) (¢)-(D), (d)-ID)
(2)-(TI), (b)-(IV) (¢)-(D), (d)-(IT)

'Public Sentiment is everything... with public Sentiment nothing can fail. Without it nothing can Succeed' is quote by
QUMD GG 6r6T 2_6ouT 6 HLOLIN & 60 & & TET SMETSHSICLOD. .. In&&6r16T 2_6uora OIS &L QLIMM 6THi6]D
G mevallWenL WM. i3I §)6Ven6VG W16 68160y GL Qeumm QUIMTSI 6TedTmI Jo Ml Wieuy

A': Abraham Lincoln

S 1ITemTLh 651 mIg 6ot
B: IvyLee

o6 65
C: J.D. Rockefeller

1.D O&&@ L6V
D: Henry Ford

Qamernil SCUTT®H

involves staging events or planning enterprises that attract media or public attention to a person, product, organization or cause.
(6 U, 2 HUSHLI QUITIHET, BlmICUETD S|606VS &TT6urD & WeuHN 6T LSS QLTSNS S 6T D606V 2ETL_& 56160TES M5
Fi&5 BlGLER &6 L SHSI6US LDHMILD Blmielers S LG enend Q&g 6TeTLISI

A': Public Relations
ID&SHET QGTLFL

B: Promotion
eflemburLd

C: Publicity
Nggemyib

D: Marketing

FhengL LbH S5V

involves indirect attempts to influence legislative and regulatory decisions in government and public affairs

ST& MM QUMTSE eNleusTIEISGe 6l (W MBIG WM (LI96]56m6T 6T(hLILIGI6 IDMMID FL L L06TM (196 56rflel Semneuuil@mLd
2 GTETL &R WS,

LM G WPUWMHE SHemem

A Moral Policing

ut'_m-lush'l I )
BlmisusTSSl6r G510
() supwmym
() 95 fefe
(Without Reserve)

() Cgdls sryelul
(Magic Carpet)
(Iv)  cosmUWIT sm&(p)

(Fireside)

0 2 GTeTL SRS
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SMIN%E Q& T6Ten s LU1L[H &S 6V
B : Incorporating
©) 606007 S 56V
C: Lobbing
UL
D: Targeting
@ VGG M6USHH6
scanning is the term used for gaining information about the macro environment by the PR professionals

6NV GG 60T 1Ml 6T6TLIGI G Lpemeull LIMmMIW $&HaI60&meTL] QLIMIaISME PR QS MS60 L6 MM 6TV
LweTU(RQSSLULBLD Q&ML 3@ LWD.

A: Macro
GL&Grm

B: Micro
ML&HGTIT

C: Societal
FenG

D : Environmental

@&Lpedluiey

Public relations Society of India adopted the International Code of Ethics for public relations on

QBT W D& QSTLIL ST FhIGTEIS LD&&HET QS TLILSSTEN FIaCSHF QBMI(LmMEm6Ts &wailll ,6ur@H:

A: 21-04-1972
21-04-1972
B: 21-06-1968
21-06-1968
C: 21-4-1968
21-4-1968
D: 21-06-1972
21-06-1972

Advertising Standard Council of India (ASCI) has established a Council to examine Complaints received from the public or advertising is known as

QUMSHINGSHET 26vevgl alleTDUTSTITS6TL LD @@BS QLIMM LISTFH6T allEFTTanenT QFUIaISmaETE @hE W
ANeThUTSTIT S8 &6 erFleumev (ASCH gHUGSSLILIL LG

A': Broadcasters Complaints Council (BCC)
eeflUTLILIMeT 86T L&TH &Helerélev (BCC)
B: Consumer Complaints Council (CCC)
BIGFTCAUTT L&Y &6V (CCC)
C: Advertisers Complaints Council (ACC)
ANemTbUTSTII&6T LSGTT &HayeT&ev (ACC)
D: Customer Complaints Council (CCC)
QUMY &HENGWITETT LGTT &6er&l6v (CCC)

The Tools of Communications to reach the trade group is :
Qe &L FMTHS BLITHENET AL 2 F6|D SHUMQSTLTL &H(HaNSH6T:

A': annual and interim reports, meetings.
24,650T(H) LDMMILD G\ 6L TV S| MGG 6T, FHBIL| Fol L 61560
B: bulletin and Statements or policy
QFWIHT Qeuefluf® WHmID Q& TeTen s eNlemg:a 28 6n & & 6T
C: association meetings, direct mail.
FHI&E Tl L MIGET, GBI 3|EhF 6V
D: through trade Magazines.

Qe &L LIGH 60 & & 6T eLN6VLDITS.

‘Which one of the following is not true in the timeline of making of Indian Constitution ?

FELp& &6 LaumnleL 6181 TR WeveninliL] 2 (HalM&HHSH 6T &Tvalflens GMlSS! HalmTeTs?

A': 1946 - The Constitution Assembly was formed
1946 - TR WIVEMIDLIL] FemLl 2 (BeUMS&LILILL S
B: 1947 - Drafting Committee was appointed
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1947- auenIaY & & W BlWAS&SILLL g
C: 1949 - Indian Constitution was adopted and ratified by the legislature
1949 - @BHH W SITHWenevenloliL] gMHSLILL LS LDHMID FLLIDETMSSTE 2 MIFQF UL LG
D: 1952 - The Constitution came in to force
1952- S TH WIVEMIDLIL] HEOL(DENMES UBS S
Which of the following is excluded from copyright protection under Section 13 (5) ?
eraumeausormmley eTam& UG UL flemioll umgismiily &L Nfley 13(5)@ 6Ll aflevd @ leflaaliul G ereng?

A Sound recordings
[0 [N ]
B: Cinematograph films
eefllILS ey QEFWIWLILL L LILMHIg6T
C: Artistic works in architectural acts related to methods of construction
&L (D\LDITEOT (PEMMEET QG ITLITLIMTET &L L L &H&Hene0d QFwevLmhi&efle ealluissanev GelemeuliLIm({H & 6T
D : Musical compositions

@ ENF 2_(1H6UTE & EISH6T

In which year Press Trust of India was established ?

Uev 1976l @l @ BB WM Bloyeulil L oy,600T(H) 61512

A 1947
1947
B: 1948
1948
C: 1952
1952
D: 1960
1960
Working Journalists and other Newspaper employees and Miscellaneous Provisions Act 1955 specified service is eligible for gratuity.

usHfleemaswmenymasL LisooflLflLeur&s6T Inmmid QFUISH &S mergerfley Lissol i mhmiLIelFaer nHmih & &F&SSiemmuiley
LIeoof WM MILIQI TS @58 & TeT @S5Il &6 &FL L LD 1955@)60TLIG SelFaseT Bymegeeill g Gl MM s meor
B&H_ obe@i(h&6T G

A: 5years

5 24,6007 (h) & 6T
B: 30 years

30 9,600 (H) 6T
C: 3years

3 21,6007 (h) &5 6T
D: 25 years

25 2,600 (H) 6T

What is the primary objective of the Right to Information Act, 2005 ?
556160 SMlwLd 2 flenind FL L LD 2005E) 60T (LS 60TemLD CBITE: LD 6T60T60r?

A: To restrict access to government information
S TFMHISHSD 6T FFH6UM6V SIS aMSHSH &L HILILDG S SIS0
B: To ensure transparency and accountability in public authorities
QUITSING S EBE ST AFHTT 2 aalcuserfle GealerflliLenL ggerenin IMMID QUITMILIL 6T Tenel 2 MG ILIHSSIS560
C: To strengthen official secrecy laws
Sl aaIVIfH WLITeT @ISHE W &FLLMIGem6T 616060 L0WITE & 560
D : To regulate private information sharing
SeflILULL S&Heueneull LR TeUens (WMHIG LMD SSISH60

What does 'Civil Contempt' under the contempt of Courts Act 1971, mean ?
BHeTm FLULBIS6 60 “Galley SIS ILE FLLLD 19717 eTETMITEV 6T60T60T?

A': Scandalizing or lowering the authority of the court

BELETDST T ABSTTD GUSHS SHUSTD! T DIFEV LDDDILD SH6T LSS GMDEGLD Q& W6iler FOILIGS6
B : Publishing reports of in-camera proceedings

SeflIUl L aupd@ e mraneordefler oMl saaer  &F LG Qeusflulbh e

C: Publishing fair criticism of judicial acts
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BRSSImM QFWLLITHISHET LS BIWTWLDMeT el F&F6ors &8 Gn MIG60
D : Wilful disobedience to a Court's judgement, decree, or order
BH L06Tm @nem6ur, GFLIL MHMID 2 557685 E& CeuetoT(H @ LO6TCM SHLDLIG UITSSI
Powers and procedures of the Copy right board of the Copy right Act 1957 comes under which Section ?
udlyflennd gL LLb 1957@ 607 Lg USLILFlemin eumfluugs S 6t SIS &ITIEIG6T M MID HenL (LNenmaseT 6TbsL Lifleller Sip
QAUMBRMSI?
A Section 9 and 10

Wifley 9 Lommilb 10
B: Section 11

fley 11
C: Section 12
Nifley 12
D: Section 13
WNifley 13

Which one of the following is functions of the Press Council Act 1978 ?
Wereueuesteumnilev eTemel LIT6v &eeTerdley &L L LD 1978@) 60T Q& W6LLIT(HIS6T?

A: To examine any accounts or documents or obtain any statements from any person

JCHILD 5 600TE G &H6T D VEVS 2,6 6007 615 6M 6T LU QFUIHE VeVl 6THSHE M BLIFL LD @ HHSILD
MGG QLM

B: The committee has power to regulate accounting procedures
560078 T LGV [H60)L_(LDEDM&6M6T (MIGLIMNSSID SFHSMTID & (W06 &HEG 2_600T(H
C: The specific grounds of objection to the wage board decision
26T &) L5 & (W elledT WIgelM&smer ChITEHEMBIHEHE5ES G G588 5ITT6uT k& 6T
D : To encourage the growth of a sense of responsibility and public service, among those engaged in the profession of Journalism.
usHNHmas Qg mideden FH UL B eTeTauigserflen LG QUITMILIL6TTEFF mmild QUNgdF CFemneluller aueTiFF emwl
o618 & 6 &5 60

Match List | with List 11 :

List - 1 List - 11
Concept - | Concept - Il
a Accuracy I Vulgarity
b Plagiarism [} Marketing intervention
c Obscenity W | Faimess
d Paid News IV | Copyright

Choose the comect answers from the opfions given below.

UL lguisy lso0) UL igwisy Il 2 L6t QummS 515

B(HHBI | EAGELNGA
(a) &leveblwid () AUTELD
(b) SHBLE D& M  enesuu@Ssedls GnssH
(c) SAmBSUBUL (n  Gmyemw
(d) 8SLLewTE CQlEuigsen (1v) uguyfleno

A: a-IV,b-ILc-1Ld-1
a-1V,b-1Lc-MLd-1I
B: a-Lb-ILc-1Ld-IV
a-Ib-ILc-1,d-1V
C: a-NMLb-1V,c-Ld-1I
a-MLb-1V,c-Ld-1I
D: None of the above
GLsI6TeT g&iLlleuemey

From among the list below, one is not a member of First Press Commission in 1952-54. Who is he / she ?
G LpGaev0rL LIL19UI60l6v, 2_6iTarm BLfg6rlew Wimy 1952-54@) 60 LIS H l&608 260600 WL SH 60 2 mILIL 6T T G)60em6u?

A Justice G.S. Rajadhyaksha
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BEILS G.S. TTRsWw&Eeqm
B: Dr. B.R. Ambedkar
LI&L. BR DCUSSHT
C: Shri.C.P. Ramaswamy Iyer
wof. C.P. prnerveurridl sywiy
D : Dr. Zakir Husain
LI&LT. QmHT anoCa 6T
Personnels who may have a fixed salary and also will share in any profits the project generates are called as
BIThST TGN eUTHIGLD 26T ANULTSHEBHS, Sa(BSH6VTSH QIPBISLILGWM QFW6 H L SH 60 [HHS @) 6VITLISEH 60T LIMiE
RO EHLIQLMMITE, 2{6UT&H 66T @)6U6lTmI 3|6mLPEE6UTLD.
A above-the-line personnel
CHML(H&HG CLG6V 2_6TerT LIeuol 1 WLImerT & 6iT
B: below-the line personnel
CaHML (&G HCL 2 66T LI6oofIWmerja 6T
C: Free lance personnel
SUWIMSeor LIeoof|Wmer [y er
D: Camera personnel

GBSO T LIGuor W Ter 785 6T

A sharply pinned Fresnel spot strikes the subject from behind and off to one side is called as
FaJemOWms et QaFWWiILL L &L Teverey suLImL. LIedTermey @) BH&! @ @ LTHEneT ST GLIDCLMS MM e
LU&SH0MES @ ILILINS 6T60T 2]60)PEG6VITLD.

A Side Light
& (H M6V
B: Kicker light
R&HT el
C: Background light
GLISS 76 600TL. 6m6VL_
D: Fill light
L9160 emeul
is a unit of measurement used in print media to determine the cost of advertising space.
9|5 & 2015 5H 60 lleTb LTSS MHasmeor allemevemul BlFeor b Q&I LiweTU@LD wH LT 6 S0 QGLD.

A Column Inch
&IT6LLD @)60TEF
B: Column MM
Smeuld LS
C: Square meter
FHIT ISLLT
D: Square CM
FHIT QF.1S.

are significant revenue source for print media outlets and provide a dedicated readership base.
9|56 20155 6T QeueluiG 6T mHmih FRUTH &S euTRILILMETI&HET QLG TTIMSS Q1&Metor(®), (NHHW BT eUeTsems /
GU(BLOMTEDTLD ,GLD.

A Circulation
Foo
B: Subscription
FHSTHTT 6T
C: Advertisements
6L LIy 185 67T
D : Sponsorship
BIS 2 gallwerlliLeuy (suumeraFadli)
According to effect, workers' productivity improved when they were aware of being given special attention.

LieooflWImem 76T, Blmiauerid 15a1 bl 6o ey Q& meuor(h FMLIL] &HeleTLD C1F syl g G 6T ey allemeraygerflesTLlg,
GeuemevwmL_gserfler 2 MHUSHSH M6 CUBGSR M.

A: Taylor
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QL6

B: Weber
QeulIUy

C: Henry
Qameorifl

D: Hawthorne
QM meU GG ITIy6or
The indicator which shows how much a company managed to get out of the capital they had put in the business.

BlTeooT W& &MU eTedTLIZI B MIEIETLD 6TelaI6Ta| eLN6V S 6TE S e (BHS QaueflGUIm (NI HS S 6T60T, 6aF8 6T allWmLTTESSH 6L
FFOILL_L6oTTY

A: B2B
B,B
B: ROCE
ROCE
C: B2C
B,C
D: ROSE
ROSE

This allows anyone with a personal computer to create a radio programme and distribute it freely, through the Internet to the portable MP3 players of
subscribers around the world.

Seofliul L sefleofl, GryCuwim LCITHIMD 2 (BalMeES HmID Gevalsnns allBICWTH &S, @ eneauorwiib Ui
2 QRGO FHSTHTT IS 6T 6T(HSHSIF QF6V6VE T lq W MP3 LNGETWIT QULDMHIGH 66N aImuleuns B QUMK MSI.

A Internet or streaming Radio
@) 60 60T WLILD 316L6V &I eV IFLAIBI Grig Guuim
B: Satellite Radio

FrLlgemevl G Guwim

C: HD Radio
HD GrigGuwirmr
D: Broadcasting
WL s mevig mi
Media Organizations create policy statements that take two distinct forms-operating policies and policies.
6|55 [H] MI6UETTTBIGH 6T, QIS TETeN S 2N 860 & &HEM6T 2_(IH6)TH & 5 60T M6, Semel @ TeuoT(h &60flSSIAINMeT G alelEGalm
QUL GUTEIFH 6T 6T(H &G LD-CFWELITL(h& Q& TeTen&H 6T LM MILD Q& TETE0) 8 85 61T 6T60T LI LI (H) &) 60T M 60T

A: Environmental
FHDIF GO
B: Socio-economic

FONS-QUMBETITSTTLO

C: Editorial
S60)6VWIMIG LD

D: Political
THW6

Copywriting function in advertising agency comes under

aflemibuy Mlmiaueor g erfley STl eriq L 19.mh QEFWeVLIT(H 6T6oT LIS @67 ELD UBHRMSI.

A Creative Services
FAACWL 1961 CFemI6UT 6T
B: Account Services
& 60T G LIV GF 6016 FH6iT
C: Marketing Services
FHenSLILIMHSSH6) CFemeldH6T
D: Management Services

Bliansg CFemealser

Body which have adjudicatory powers to settle disputes among Tele communication Service providers is
QBTMVSHASTLTL GFemnal QINBIGHTHERHR LG 2_6TeT FIFaMFHMETS FTLILSMNE SFHHMTTLD Q&MU 3emnLiL]

A Telecom Regulatory Authority of India




ABHH W QTS TLIFL] 62(LDMHIELOEDM 260)600TLILD (TRAI)
B: Telenetwork Regulation Authority of India

AHT W QHTEN6VEM6UWIENLOLIL| 62(LMIGTHMI 21,60)600T WD (TRAI)
C: Telecom Representative Authority of India

QBT QSTOVASTLIL LNTHBIH &S00 Sy,6m600T WD (TRAI)
D : Telephone Representation Authority of India

QBB W QTGS LNTH B S S61 3,6em6t0TULD (TRAI)

distinguished the term 'Little media'(inexpensive) and 'Big media'(expensive).
FAnjlwl 2erl_s1h (QFevelleveuT) LDMMID QUL 26TL_G 1D (QF6V6)56T) 6TaIlD QF TV CalmiLIBSH & ST IQUISI.

A': Marshall McLuhan
LOMTFQ6q6v GLO&60ame6dT
B: Everett Rogers
eTeUL Grmeayeny
C: Wilbur Schramm
aflebT &R FTID
D : Daniel Lerner

Lrmeof] Qevyeor(y

Match correctly with the year of enactment.

1. New Computer Policy (a) 1994
2i TRAI (D) 1984
3. National Telecommunications Policy (c) 1997
4.  Information Technology Act (d) 2000

EpeseaL eusnasenem Fflwmen e () Gewsiurl Hiuer QurmSHs

(1) uydlw ssflafl Qanarena (@) 1994
(2) TRAI (o) 1984
13) CadlwCgraasgtlsTiiy Carsrems [€) 1997
(4] S@eus Qpmbliomiu slib (d) 2000

A: 1-a,2-c,3-b,4-d
(1-(a), (2)-(c), (3)-(b), (4)-(d)
B: l-c,2-a,3-b,4-d
(1-(0), (2)-(a), (3)-(b), (4)-(d)
C: 1-b,2-c,3-a,4-d
(1)-(b), (2)-(¢), 3)-(a), (4)-(d)
D: 1-a,2-b, 3-c, 4-d
(1-(a), (2)-(b), 3)~(©), (4)-(d)
In communication terms, publications that convey information for immediate use is termed as

556160 QFTLIL B wenmaefleruig, Qeaeflufbh &6 eTeTLIg 2 L aoTiq uu_lszsrurrl_l.q.aﬂ@mgu S&Halme Qg flallliLg
6T60T SMPEHELILGHRMSI.

A Euphemism
QLGHTLES (RTMIGHG LIHMs: Gauml alfi&Hensg LIWeTLUG SSI61S5)

B: Epistle
AT 0

C: Euphemilm
erLfifleruid

D: Ephemera
erlGym

Choose the right answer:

Which of the following statements are true about e-Governance ?

I Transparency and greater convenience

IT Cost reduction and revenue growth

III Zero corruption

gflwmer aflemLenwisd CHTQFUISH:

1 erau - TEFMBIGLID eTedTLIS &M &SI LN60Tel [HeueTeuM 6l &n 0I5 6T 6Ten6l
I QeuerlliLenLwimeor Mo W&LIQUflWw BlFeurssLnh

II. 0Fev6] GemmLUIL| LDMHMILD eUB6eUTI NS &I

I1I. 2eTPEVMHMSI

A: Tonly
I LG
B: TandIII only
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I MHMILD TIT LG
C: TandII only

I LMD IT L HIWD
D: IIand I only

II LnmoILD 1T o (HILD

In animation, story board is a interpretation of the script.
3jeoflBnagesfley srvCL Tl GUTT(H eTeoTLIG eV& L1960 eflen& &L QLG LD.

A Shooting

QO 19 Ml
B: Visual shorthand

aflag a6l aq Myl GameoorL.
C: Layout

CovalaL

D: Animator's
2|eof1GLO L L [J6Mv-@) 6T

The principle of animation that helps to prepare the viewer for what's about to happen is:
DS G 6TEOTEOT HL_5586) GG 6TETLIENS LI LITTemaUmeTy M bBSIQ&meTeT 2 g6l QFuiwbh o eflGnagqer GHmLum®:

A: Follow-through
SUTG6LIT- &6

B: Anticipation

21,60T19. F) GLI6W 60T
C: Staging
VLM
D: appeal
S|LiLfev
The term describes the use of computer-based technology and the internet to make information and communication services available to a wide

range of users.
Geuofleoot] 9y1Q LiLienL_ulevmen Qg mdlevBIL LD InMHMILD @) 6metor g en gLl LIWeTLGS S H&H6160 IDMHMID SHeI0QSTLTL
GFMEUGET LITHS 316MelleVTe I0&:&HEH5EGS R GE&HF QFlalamss GMULIGHLWn Q&M

A: IDS(Integrated Development Scheme)
IDS (RBRIB TS UeTFFFS HIL L L)
B : IEC(Information Education Communication)
IEC (556160 5606l &I QGTLITL])
C: ICT(Information Communication Technology)
ICT (H&6U6 LDMHMILD HHEIVRQSTLIL QST HEILLILD)
D : ICS(Internal Communication Service)
ICS (2_6T6ITs H&HUVRSTLITL| GFemal)
Arrange the following movies of Satyajit Ray in a chronological order
1. Charulata

2. Jalsaghar
3. Apn Trilogy

4. Din Ratri

FHWLISCTUIeT HenrLiLLkiIgGameT &mevalflengliLig alflensliLu®G 5316,

1. FMTHEVST

2. QOFAMTH

3. ojyedr g flevrredl

4. Betr prs& ]

A: 2,3,1,4
2,3,1,4

B: 3,2,1,4
3,2,1,4

C: 4,3,2,1
4,3,2,1

D: 1,4,2,1
1,4,2,1

This soap opera was on air (both in Radio & TV) for 55 years
QAUTQaTTe LDMHMID QHTENVESHTLF @ T6auoTlq avild QFTLIFFWTS 55 ,600T(H &6 eeedlLTLILCILL L QG TLT BITL &L




A': Breakdown

LN@y&L66dT (Breakdown)
B: The young and restless

B WMl 9|600TL QIeNVL_GI6V6 (The young and restless)
C: Bold and Beautiful

GuImevL_ ojevorL_ LWy, L 19816V (Bold and Beautiful)
D: The Guiding light

& &L Ml 606VL (The Guiding light)
Choose the right answer among the type.
(1) Which of the following Statement are true about 'Harmony and Contrast' of an image ?
(i) Good composition presents the image without visual ambiguity

(ii) Images that are continuously simple tend to tire the viewer
(iii) colour plays an important role in the composition of image

FELp& &L alengefledmhal Fiflwmer ellenLanisg CHIa Q&Fulss.
(1) LLSH6T “e6Hemn&a] IDHMILD aIMEGNH” GMSS! LN6TalBh Jammisefle 65l 2 amorenin?
i) 56LEV HevemeaulmerTsl, LNDLS&STL G Qgeflelleranio @ eveurminey G LILMS SHSHRMS
i) LYDUMISH6T eTeTL S QB TLTHS! 6T6rflen LW MesTdl, LITTen U W meT & eneT CFMialanL g QSR ma
iiii) em&LILIL &5 60T 21emoLILN6) BlIMMBIGET (&S W LIMKIE 6uS &S5 6TmenT.
A: (i) only
@) L @b
B: (i) and (ii) only
(i) nMMILD (i) L H)LD
C: (i) and (iii) only
(i) LnMMILD (iii) LG \D
D: (ii) and (iii) only
(i) DM MILD (iii) OO
Marxists Materialism refers to
(1) A craving for money
(2) The things that Money can buy

(3) A Conception of History
(4) The way Society Organizes it self

TFES W6 TS &6rfl6T QLITIH6T (LDFHEVEITSHLD eTeTLIS!:
1. LieoorT Qeunsl
2. LIGOOT& & T6V 6UITHIG 858w 19U G LITIHL &6
3. eI MMIET &(H5 S U6V
4. FeNGLD HEOTENETS HTGET R(LPMHIGENLNE G algLD
A: 1and2only
1 LMHMID 2 L GIW
B: 2and3 only
2 10MHMID 3 L GID
C: 3and4only
3 Mo 4 LD
D: 4and1 only
4 MmMID 1 L GID
The Blair Witch project (1999) film used which lighting technique to create fear?
& LGy el LIpmes L (1999) HenFLLLSH60 LGS 2 (HeUTEHS 6THS M6Vl 1q Mk Qg TSlevBIL LD LWeaTUGSSLILLL S
?

A': High key lighting
mam & eneuL L mI
B: Soft lighting
Frsll emeVL_Lq MBI
C: Low key lighting
Geum & emeuL_1q Ml
D: Low fill lighting
Geum &LN60 emeuL_1q.MI
The book titled "Encyclopedia of Indian Cinema" was edited by
“The Encyclopedia of Indian Cinema" 6T[5& LS HHSHMS 6TIqL QFWIGeuF .

A: Rajadhyaksha, Aashish & Paul Willimen
TIgrewemg, apadleq & LM eNéed@ e
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B: Dwyer & Pinto
Lemeuly & LNer@Lim
C: Dasgupta & Chidananda
FSTGLST & P GTeTHST
D : Doniger & Wendy
GL MBI & QaU6dTIq

Choose the right answer :
The Chanda Committee on Television was submitted in the year

giflwmer aflenLenwlid CHU6a| QFUIss.
QFMVEHESTLR GMGS FHST G AM&Ems FLFUGSEILLL aL60T@H .........

A: 1981
1981
B: 1966
1966
C: 1954
1954
D: 1958
1958

The father of Indian Cinema and the highest film award in India is known as

@S W Feflomeler ShHens LnMHMID @BH Wmaley alpmisliL@mLD Wes 2 wifluw eNmS 6T Qi

A: Bollywood
umedleyl-
B: Dadasaheb Phalke
STHTFEmaml LmuCs
C: Golden Globe
G&HITeVL60T (& G6TITLI
D: Satyajit Ray
FSWHG G

Choose the right answer :
The French term referring to, 'having been put into the scene' is

gflwmer allenL enwis CaIa| QFUIS. '@ HenTluL ST AUN6T &hHEHans LNTH LN S E6 (having been put into scene) 6TE8ILD
NQTEssd Q&mevedlet QUITBET .............. eTeorLILI(BILD.

A': Appreciation
urgymL®

B: Visual
STLA

C: Presentation
engss &Ml&

D : mise-en-scene
STLHWemoLiL]

A Film Nostalgia (1971) is a /are
TBIT6NL_MELESIWIIT (Nastalgia), 1971 6TedTm HemFLILIL LD QM&ES HenTLILILLD.

A Experimental Film
UflGETgHemerT (WM HemFLILIL LD
B: Realism Film
2_GUOTEMING HeNGHS HemTLILILLD
C: Romantism Film
HMH6L HemFLiLL LD
D: Horror Film
FHeL HemFLILILID
‘Which one of the following sequences illustrate deductive research ?

WetreumLd auflemaserfley 61g GenmLiL] ayliieller ellengasLiLLSams s STl OIS mS?

A Hypothesis— Theory — Data — Generalization

HMSICHTET  CHTLUTH 56 - QUMTSIemLLILIH & &6V
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B: Theory — Hypothesis — Data — Generalization

CaHMLUMD --- HBSHCHTET _ HI6)] --- QUITSIenLILG &6V
C: Data— Generalization — Theory — Hypothesis

576 - QUISImMLLUILBSHS6 -- GHMTLUMH---& B SICSH M6
D: Theory — Data — Hypothesis —Generalization

CHMLUMD --—-&T6Y —-HHSICHTET  QUTSIemLILMH S SH60

The statistical measure to a calculate the reliability of the internal consistency of items in a questionnaire is known as

& efleor L1 WieS6L 2 _eaTemeummledr 2 6T [B160)6V &S ETemLNeMUIG: &600T&: SR (heud M & meor LaTerullwiey gmeﬁ"@
eTeoTILI(BILD.

A: Hierarchical Regression

LI Blemev LileTeren ey

B: ANOVA
ANOVA

C: t-test
t-G&FMH6m 60T

D : Cronbach alpha coefficient

SHCITEOTLITE B,6ULIT & 600T8LD

‘Which of the following options explain what a 'mean' assumes ?
(i) an interval level of measurement

(ii) a nominal level of measurement

(iii) an ordinal level of measurement

(iv) a ratio level of measurement

Nereu®Ld el @LILIBISG M6 618! “FFmEFf]” 6T60TMTEV 6TEOT60T 6T60TLIG 60T 6618 &5 6M S eI Mot &R M S1?
(i). Sjemefl 19607 @ eMLBlemev 2|6may

(ii). 2l6TaTL 19 60T QLIWITETE)] 366

(iii). SfemelL 19607 DT M &M eUenSLILIMHSSILD 366y

(iv). oleTaiL 19607 NE G 3166

A (i) and (iii)
(1) & (iii)
B: (ii)and (iv)
(ii) & (iv)
C: (i) and (iv)
(1) & (iv)
D: (i) and (ii)
(1) & (ii)

If you were to draw all elements of gender and ensure appropriate representation of these elements within the population, which of the following sampling
methods would you use ?

D& HET QS MTeNS H60oTd S L1960 LITeN60Ts B 60T 260607 S Fo MIGET LDHMILD @)\ 6S FoMiSefler Fiflwimer LIS BIS & Si6u5605
He0TE T L CalenoT(h G Lneoflev, BraigeT eThg LTH Il T(HSH60 (WemmenwlLl LeTLmm Ceaustor(H)h?

A': Simple Random Sampling
ererflw Eymm Il

B: Stratified Sampling
20&E FrHo TH]

C: Snowball Sampling
6GeTmLIMEY LOMHIf]

D: Systematic Random Sampling

Wemmwimest Egmm m&if

A relationship established between two or more variables in a statement is referred to as

FaMml @6Tlev6TeT @ TeT(h VS AUFMES CLMUL L Inmmled s ehsH & gneml_ujleurrafr QBTLIL eTedTLIG) 6TeuT
GSOUILLUGRmE!.
A Concept
EA=E10)
B: Theory
GamLum@

C: Hypothesis
& (HSICSH 6T
D : Instrument

2jemeys smal
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Which is not a discrete probability distribution model ?

B LD &> 86007 L) (HMIET 675 HeoflGSIeunme Bleps 6| elBlCWwms mH il ojeve.

A': Binomial distribution

FF(HOILIL LI LIT6U6V
B : negative binomial

TERFLOMD FGILILS CHMHMLD
C: Positive binomial

GBI FEOILILS CHDHMLD
D : Poisson distribution

Umiger e BlGwImasLDh

Choose the right answer:
document human experience as it happens from within the content in which it occurs as whole, beliefs, ways of living and relationships

Fflwmer USHamevs CHTa|Q&F15%:
06oflE aUTLpeNl6ir 2 Ma|&6T, QUMD S (M &ET, HLOLN&Em&6T Q& weaimnilev gHLMILD Bl&LDa|&H6T L (HGQWTSSI0MS
QUG 2 dTenL&SBHNHG6T GMUILNHeuCs QULPMBIGLD 3,6600TLD.

A': Phenomenologist's

Bl&Lpefluley BlLjeoory
B: Ellinographers

@ eorall LGV ITET T & 6iT
C: Culturalists

SHUTEETT 6UTH 6T
D: Media Researches

oeTL_& 2y, ULI6UITET TS 6T

In semiotic analysis, deals with communicating by association
GMlulwev LELumileilev SL,EUTS| T LeOLOLIL| 5 E5 &R 6em L U6V H&H6U60 QGTLTemLIS 08 WTEhH MSI.
A Index
STV
B: Icon
&ledTeuTLD
C: Metonymy
QUWFFQ&F M6V
D: Metaphor
2 (hEUGLD

Match List - | and List - 1l

List-1 List -1l
Research methods Description
{a) Ethnography (i) Cause and effect relationships
(b) Experimental (i) Detailed examination of special case
[c) Case Study (iii) Direct observation of a cultural group
(d) Questionnaire (iv) Individual response to written iterns
CUMmHSSHIS
uLliguisy | uLiguwieh Il
SLTmlE#F (Wemms et ailens: & (Penm
la) Berafilwey i} @srijusefler aflenersyser wmmib urdliy
(b) Qelwsmeny (il HAmoy - Cmiassr ) o
[c] sefiBulr audey (i) vesmurl () Guasstls Cory 2 HmCHTESE
(d) eflsrmgElysT (iv) enesHler e (muLgssT Bg) sefl HUT Hleuriss

Az (a)-(i), (b)-(iid), ()-(1), (d)-(iv)
(@)-(ii), (b)-(iii), (¢)-(), (d)-(iv)
B (a)-(D), (b)-(iv), (c)-(Giii), (d)-(ii)
(@)-(1), (b)-(iv), (c)~(iid), (d)-(iD)
C: @-(iv), (b)-(i), (c)-(D), (d)-(iii)
(@)-(iv), (b)-(ii), (¢)-(1), (d)-(ii)
D (a)-(iii), (b)-(i), (¢)-(ii), (d)-(iv)
(@)-(iii), (b)-(0), (c)-(i), (d)-(iv)

Choose the right answer(MCQ)
analysis focuses on stories narrated by the participants that reveals their past experiences
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UGLUTIG LMTeneUWmeTI&HeTmel SamLiL(ID HnG &6 L3S &Helerd QFais ), Lienpul
S| BILIAIMBIGEDETE G & TeroT(h) QauefllILIGSSIRMS!.

A Identity
S| LITETL
B: Experience
Il
C: Story
HNG
D: Narrative
&G Fn D6V
The term refers to linguistic research that is comparative in nature
6Te0IlD QF M6 @UILT.(H\& HeTemin Q& meuorL QMAUIw6 ourmTilFRamws GMERMS!.

A Diachronic
&6V GHMTHH 6V, e MleumeoTgl (Diachronic)
B: Synchronic
RCT HMTVSH 6L B1&Lp6aIG (Synchronic)
C: Empirical
S sILiaelwley
D: Ethnographic
@) eorauem ey

involves gathering data to construct a communication map or diagram
Fre|Hemer CFSIILT, H5H6U6V QSMTLIL aUemTLILLD Sjevevgl ellard s euen UL LD FEH LGS LI [H S 6oTmeor.

A': Rhetorical Analysis
QFMLTL S LGLILTIIGY
B : Pattern Analysis
SenliL (M LGLUMUeY]
C: Network Analysis
QBLAUTIS LGLUMUIe
D: Schematic Analysis

FILL(penm LIGLILmiley

Media usage' of children in terms of time spent by them is an example of a

SLp1H60 & 55 6rfl6dT '2emL_g5 LIWedTLIM(H)' 6TedT LIS CHISHen S Qgeuaﬂ(aeuemgaa GME&ERMSI R 7O SSIHHTL(H GLD.

A Discrete Variable
SeofliC L iomailed

B: Qualitative Variable
SIW&FTT wmled

C: Dichotomous Variable
@ mealens wmiled

D: Continuous Variable
Q&TLIFA WS mmled

In the questionnaire, the question that asks for information before asking the question of interest is

afleormliLLC 19 ued6y, guTalnenL i ellermanald CHLLIGME (WL 2hs alleTT WSS SHalemens Gl LG

A Screening question
&5& 5 & mevor eXleorim

B: Contingency question
SMHAFWI6L efleorT

C: Sequentrial question
elerm eurflemng

D : Series question
QsTLT afleorm

Which two are not associated with grass roots initiatives in communication strategies:

I Alcoholics anoymous

1T Media literacy

III NAATU
IV Small Scale Industry




Neraumeusoraummlev 6ThS @ Tetor(h) HHUMQSTLTL 2 5H &6rfledr g0l L (eTINWMHFSHEBHL 6T QST TLeML IS 3|6V60:
1 2,60&aMmTeN & 26T menflne

1l 281158 sevailwiniey

I NAATU

IV 010 sTSlev Blmiaierid
A: T&Ilonly

I MHMID T LB
B: I &III only

II LnmMILD TIT (LD
C: IV &I only

I WHMID TV L GIWD
D: II &IV only

1 LDOMID IV L GID




