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1. Why are rules and regulations required in the marketplace?
Illustrate with a few examples.

Answer. Rules and regulations are needed in the marketplace for the
welfare of the customer. Sellers may mislead particular customers, and in
the event that a customer complains about a shopkeeper, the customer is
made responsible. Shopkeepers and traders take advantage of customers
in a variety of ways, including offering goods that are contaminated and
defective, less weight or measurement, or a higher price

Once the goods are sold, the sellers often have no responsibility for them.
Therefore, laws and regulations are needed in the marketplace to
safeguard consumers from such situations.

For instance, a grocery store owner may sell expired goods and then
accuse the consumer of failing to verify the expiration date before making
the purchase. Therefore, laws and regulations are necessary to protect
consumers' rights and interests in the marketplace.

2. What factors gave birth to the consumer movement in India?
Trace its evolution.

Answer:The consumer movement in India was sparked by a variety of
factors. With the need to protect and promote consumer interests against
unfair and unethical business practises, it began as a "social force." The
following are the driving forces behind the consumer movement in India:

● Lack of a legislative framework to safeguard consumers against
commercial exploitation

● Extreme scarcity of food
● Contraband marketing
● Misbranding of food and cooking oil



Extreme food shortages, food adulteration, stockpiling, and black marketing
in the 1960s prompted the consumer movement to organize. Consumer
organizations spent the majority of their time until the 1970s organizing
exhibitions and publishing publications. India's government passed the
Consumer Protection Act, or COPRA, in 1986. The Indian consumer
movement took a big stride forward with this. Currently, the nation is home
to more than 700 consumer activist groups that fight to safeguard the
interests of consumers.

3. Explain the need for consumer consciousness by giving two
examples.

Answer: Customer consciousness is the awareness of one's rights as a
consumer when buying or selling something in the market so they are not
taken advantage of or tricked.

● For example, before making a purchase from a store, a customer
must check the product's expiration and manufacturing dates. A
complaint must be filed against the vendor if any expired goods are
discovered in the store.

● The requirement that customers always ask for a computerized bill or
physical bill for the things they purchase is another illustration of how
consumer consciousness has evolved. This is due to the fact that if a
consumer receives the incorrect product, the consumer forum will
seek a bill that serves as evidence that the shopkeeper provided the
incorrect product.

4. Mention a few factors which cause the exploitation of
consumers.

Answer: The following factors led to consumer exploitation:

A. Lack of consumer awareness
B. The lack of awareness is the most significant factor. When

purchasing goods, people rarely request proper receipts or look at the
expiration or many-manufacturing dates. If there is any damage to the
product, they cannot prove it.



C. Inadequate understanding of consumer rights
D. Inadequate enforcement of laws and regulations
E. Due to the small size of each individual purchase, consumers ignore

small losses.
F. What is the rationale behind the enactment of the Consumer

Protection Act 1986?

Answer. The Consumer Protection Act of 1986 (COPRA)was created to
protect the interests of consumers because there are no legal requirements
for submitting a complaint.

For legal aid, a customer does not need to hire a professional or attorney.
He is able to represent himself in a consumer court. A simple paper
complaint can be submitted to the consumer court along with supporting
documentation like a guarantee or warranty card, a cash memo, etc. This
Act establishes a department with sole responsibility for handling consumer
complaints and a separate department for the federal and state
governments.

6. Describe some of your duties as consumers if you visit a
shopping complex in your locality.

Answer: Following are some of our responsibilities as consumers when
you visit a shopping complex in your locality

● Every time ask for an accurate bill for your purchased items.
● Pay no more than the MRP or Maximum Retail Price. Just Paying the

maximum retail price (MRP) that is printed on the product.
● Before purchasing any item from the market, check the expiration and

manufacturing dates.
● Report any violation of a rule or regulation outlined in the marketplace

laws right away to the consumer courts.
● Ensure the product is not tampered with or defective by carefully

inspecting it.
● When making purchases, look for the usual quality certification labels

like ISI, Agmark, FPO, Eco-mark, and Hallmark.



7. Suppose you buy a bottle of honey and a biscuit packet. Which
logo or mark you will have to look for and why?

Answer. Before purchasing food goods, we should seek for the Agmark or
ISI sign because these marks indicate that the item was produced by a
business with official certification, which guarantees the quality of the final
product.

8. What legal measures were taken by the government to empower
consumers in India?

Answer: The Indian government has taken a number of legal actions to
give consumers more control. These include the following:

1. The Consumer Protection Act (COPRA), passed in 1986, comes first and
foremost. This was a significant breakthrough for India's consumer
movement, which offers quick and simple recompense for customer
complaints against unfair business practices and exploitation.

2. The Right to Information Act, which was passed in October 2005, was
created to inform the public about how government agencies operate.

3. A consumer court was established so that people could bring complaints
about any disparity with the consumer.

9. Mention some of the rights of consumers and write a few
sentences on each.

Answer: A few of the consumer's rights are as follows:

i. Right to Choose: Anyone who gets a service in any capacity,
regardless of age, gender, or the type of service, has the right to
decide whether to keep receiving it. No customer's right to select the
goods they want to purchase can be refused.

ii. Right to information: Customers can now obtain information about
how government offices function under the RTI Act of 2005. Its
principal goal is to inform all of the common citizen about how the
government works.



iii. Right to Seek Redressal: Consumers have the right to seek
redressal against exploitation and unfair business practices.
Depending on the degree of the damage, a customer has the right to
compensation if any damage is caused to them. This means that
whether they are the subject of monopolistic tactics (unfair trade) or
exploitation, consumers have the right to seek redressal.

iv. Right to Represent: As a result of this law, consumers have the right
to appear in front of a consumer court and argue their unfair claims
legally.

10. By what means can the consumers express their solidarity?

Answer. In order to protest unfair trade practices, consumers can organize
themselves into small groups and organize demonstrations or protests.
These organizations offer advice on how people can defend their rights and
go before a consumer court. These organizations receive funding from the
government to raise awareness among the general population. To
safeguard all consumers' interests, there should be active consumer
participation.

11. Critically examine the progress of the consumer movement in
India.

Answer. Since the consumer movement beginnings in India, it has
undergone significant development. Consumer awareness in the nation has
drastically changed. Before the Consumer Protection Act (COPRA) was
passed in 1986, the consumer movement was not very strong, but it has
since gained a great deal of power. The creation of consumer organizations
and courts was an important development. The country's Consumer
Protection Act (COPRA), which was approved by the government, has
helped the populace fight for their rights against any unethical business
practices or product sellers in consumer courts and made them more
aware of their rights.

12. Match the following.



(i) Availing details of
ingredients of a product

(a) Right to safety

(ii) Agmark (b) Dealing with consumer cases

(iii) Accident due to faulty
engine in a scooter

(c) Certification of edible oil and
cereals

(iv) District Consumer
Court

(d) Agency that develop
standards for goods and
services

(v) Consumers
International

(e) Right to information

(vi) Bureau of Indian
Standards

(f) Global level institution of
consumer welfare organisations

Answer:

(i) Availing details of
ingredients of a product

(e) Right to information

(ii) Agmark (c) Certification of edible oil and
cereals

(iii) Accident due to faulty
engine in a scooter

(a) Right to safety

(iv) District Consumer Court (b) Dealing with consumer cases



(v) Consumers International (f) Global-level institution of
consumer welfare organisations

(vi) Bureau of Indian
Standards

(d) The agency that develops
standards for goods and services

13. Say True or False.

(i) COPRA applies only to goods.

Answer: False

(ii) India is one of the many countries in the world which has
exclusive courts for consumer redressal.

Answer: True

(iii) When a consumer feels that he has been exploited, he must file a
case in the District Consumer Court.

Answer: True

(iv) It is worthwhile to move to consumer courts only if the damages
incurred are of high value.

Answer: True

(v) Hallmark is the certification maintained for standardisation of
jewellery.

Answer: True

(vi) The consumer redressal process is very simple and quick.

Answer: False



(vii) A consumer has the right to get compensation depending on the
degree of the damage.

Answer: True


